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NELL KENNETT

‘‘Meet a hungry Indian today, help him catch
a fish, he is satisfied and grateful, but he is
hungry again tomorrow.

‘‘Meet a hungry Indian today, teach him to
catch a fish and he’ll catch another fish for him—
self tomorrow."’



SUMMARY AND EVALUATION BY PARTICIPANTS

What are the greatest needs of North Carolina families in light of the
current SOCIAL trends?

1. A better educational system for both youth and adults to meet the
needs of changing times,

2, Study high school curriculums in light of college entrance require-
ments.

3. Encourage students to stay in school.

4. Additional vocational training or trade schools.

5. Additional training in counseling with youth and family life.
6. More effective community development.

- 7. Become acquainted with and take advantage of the opportunities of
older youth organizations.

8. Analyze needs of community and then devote time and energy to the
organizations working towards meeting these needs.

9. Homemakers who work out of the home need to be reached with home
economics information.

10. Urban families who have moved from rural areas continue to need
home economics information.

11, More trained leaders.
12. Recognize the needs of the 60-year-and-up age group.

13, Strengthen public relations. -

93



How could we adjust our Home Economics program to increase effectiveness
in meeting these needs? (SOCIAL)

].o

2.

10.

11.

12.

13,

14,

Home Economics Agents do more counseling with individual families.
Find and train new leaders.

Strong Home Demonstration Clubs; organize and be responsible for
Daughter Clubs.

Education project leaders study high school curriculums. Work with
P.T.A. and school authorities.

Home economics information given especially to urban families through
letters and extension bulletins.

Additional home economics subject matter specialist to train lay
leaders and agents.

Become more familiar with actual problems of county - through:
(1) Surveys.
(2) Observation.
(3) Group discussion.
(4) Study census and other already available information,
Recognize problems and assist rural non-farm families.

Trained citizenship leaders conduct citizenship workshops.

Work toward good public relations through personal contacts and mass
media,

Club members must be alert and study more.
Conduct special interest meetings, workshops, etc., for young mothers.
Give younger women places of responsibility.

Educational tours to other communities and counties, etc,
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What procedures would you recommend that we follow in making these
needed adjustments in the county? (SOCIAL)

1. Recognize resource people in the county and request their assistance
in-acquainting women with county problems.

2. Involve more club members in program planning.

3. Catalogue special abilities of members, especially new members, in
order to use them most effectively.

4, Compile a mailing list of non-club members to receive home economics
information.

5. Gear demonstrations to current trends.

6. Women attending Symposium carry information back to county
council, etc.
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What are the greatest needs of North Carolina families in light of the
current ECONOMIC trends:

1. Raising educational level, thus raising income level. This is the
greatest long range need.

2. Immediate need - more part-time employment to raise the present
economic level.

3. Long term economic plans for family spending.
4. Planning and preparation for old age and retirement.

5. Since North Carolina ranks 44th in nation in per capita income, the
greatest economic need is increased income.

(1) Through use of the findings of agricultural research
and improved practices in the fields of production and
marketing, and through commercialization and specializa-
tion of farms.

(2) Industrial expansion, especially in the field of food pro-
cessing and locally owned, to furnish off-the-farm
employment.

(3) Increased production and conservation of the family food
supply so as to lower the $27,000, 000 annual food bill of

our farm families.

(4) Wiser decision making and family planning regarding the
total resources of the family.

6. Pool all available resources of any given community for the purpose of
increasing incomes.

7. Adequate housing for the family.
8. Budgeting of time, energy and money to best advantage.
9. Consumer education.,

10. More research.
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How could we change or adjust our Home Economics Extension Program
to increase effectiveness in meeting these needs? (ECONOMIC)

1.

10.

11,

12.

13,

14.

15.

16.

Take a long look at past expenditures and experiences, and with family
conferences make long range plans for needs, not luxuries, unless able

to have both.

More research is so important that pressure should be brought to hear
upon representatives, by voters, to appropriate more money for research.

Teach youth economic value of education by result demonstration.

Have special projects with trained leaders in the clubs give consumer edu-
cation programs not only to club members, but to any other interested group.

Long range planning -- sell yourself on which activities are of most value to
you, your family, and community. Then budget time, talents, and teach
others giving plain simple directions to those you try to help, especially if
they are in a low education group.

Plan more publicity for Jane S. McKimmon Loan Fund and other available
scholarships,

Adjust 4-H programs to hold interest through high school.

Provide clarification of responsibilities of home agents and club members.
Expand the use of mass media, particularly television and radio to reach
club families and non-club families with consumer education material and

help in family planning and decision making:

(1) By the demonstration method, television and radio
programs, the press, tours, and newsletters.

(2) With professional productions supervised by U, S, D. A,
and the Federal Extension Service.

Conduct special meetings on food production and conservation for
neighborhood or (crossroad groups, particularly, non-club members.

Employ additional specialists, especially in the field of management
for leader training, workshops, and follow-up work,

Work with industrial leaders to set up some phase of adult education
among their employees.

Wider use of community development programs for dissemination of needed
information and increased per capita income.

- Visits and conferences with merchants.

Exhibits and home tours.

Correlation of mzetings (sanitation & housing for example),
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What procedure would you recommend that we follow in making these needed
adjustments in the county? (ECONOMIC)

1. A thorough study of the county to determine needs and then mobilize
total resources available to m=zet these needs.

Z. As an organization, we can give our wholehearted support to expanded
educational opportunities:

(1) Encourage the further development of trade schools
for persons not qualified for college training.

(2) Promote the idea of the importance of guidance counseling
in our schools,

(3) Demand higher teacher salaries and excellence in teaching.
(4) Inform young people of the availability of existing loan
funds and scholarships and establish additional ones

where possible.

(5) Develop new leaders by asking them to assist trained

leaders.

3. Have meetings of wives and husbands to study financing, banking, budg-
eting, insurance, and new law on wills and inheritance. Invite farm
agent.

4. Make available for families:

(1) Up-to-date information on fabrics, building materials,
nutrition and food preservation, home equipment.

(2) Make available more up-to-date information for home
agents and farm agents.

5. Broaden subject matter to encourage crafts, art appreciation, music,
reading, parliamentary procedure, good grammar, public speaking,
and civic responsibility.

6. Match needs to people. We, ourselves, should be a challenge to the
rest to go forth and do likewise, and all working together with the
extension staff will meet the challenge of these changing times.

7. DMotivate people to want to achieve a high level of living.

8. Establish markets for products produced.
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What are the greatest needs of North Carolina families in light of the
current TECHNOLOGICAL trends: |

1.

Home Management - information on installment buying, loans, mort-
gages, banking, insurance, social security, old age assistance, and
retirement.

Housing - long range planning on housing needs, better knowledge of
various building materials.

Textiles - learn to read information labels to more intelligently pur-
chase and care for new fabrics.

Food - more efficient menu planning for better balanced diets to
include substitute foods and foods for special diets. Help in decisions
as to when to produce, when and how to buy foods. Knowledge of when
and how to conserve food.

(1) Demonstrations using balanced diets on limited budgets.

(2) Demonstrations on short cuts on preparing balanced meals.

Research - a shorter delay in home economics research findings from
the laboratory to the homemaker.

More people informed of services of Extension Service.
Need more money for home economics research,
Need more home economics specialists,

Need assistant home economics agents in every county.
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How could we change or adjust our Home Economics Extension Program to
increase effectiveness in meeting these needs? What procedure would

you recommend that we follow in making these needed adjustments in the
county? (TECHNOLOGICAL)

1.,

10.

11,

We recommend that the food specialist send newsletters to home agents
immediately upon new findings on food and nutrition to be distributed
to each local club food leader.

Sales people need better knowledge of content of fabrics in order to
inform consumers.

Better knowledge of new fabrics for draperies, upholstery, etc.

Set up permanent workshops with necessary tools and equipment where
people can come and work on their '""do-it-yourself' projects in crafts,
house furnishings, etc.

Special interest meetings for young couples who are non-club mem-
bers to help them with their particular needs and interest them in
club work putting more responsibility on volunteer leaders for carry-
ing these programs.

Help club members realize the importance of making complaints to
the proper sources (retailers, etc.)

Spreading more information by means of newspapers, personal
contacts, radio, bulletins, and workshops.

Make available to more people the information given in the Tarheel
Shopper.

Exchange program of trained local leaders who have specialized in
some field with neighboring counties to conduct workshops and train
leaders.

Provide an assistant home economics agent in every county to work
with Home Demonstration Club members.

Recommend that every club member get an annual physical check-up.
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PARTICIPANTS' COMMENTS ON SYMPOSIUM

"The Symposium has been a fine piece of educational work that has given us
great inspiration, It has made us aware of the changes taking place and
has given us an idea of how to prepare for them. It has stimulated our
thinking and encouraged group participation. Problems have been brought
to light and answers suggested. It has been a new experience from which
we expect far-reaching results, but we feel that it is just a beginning,

that the surface has just been scratched. " |

"The Symposium has given us a wealth of wonderful information. (Could
the essence of this have been given in less time with fewer speakers and
less repetition)? We wish to thank all who have given their time and know-
ledge. We hope we have given something to you. We have enjoyed the
fellowship. "

"The meeting has lifted our spirits for the future in home demonstration
and home economics in North Carolina. Our thinking has been motivated
in program direction which will be of great help. We have especially
enjoyed the fellowship, exchange of ideas, and the morning devotionals
which have been so inspiring."

"Symposium has been most enlightening and the speeches have provoked
some challenging thoughts. One very pressing need brought to light is
the lifting of the level of education of high school students. Physical
comfort has been very satisfactory. Our housing conditions have been
excellent. "

"Arousing! Informative! Inspirational! Thought provoking!"

"A demonstration of good organization, what women can do when directed
and given the opportunity. Participation excellent. Seriousness of
women in making their contributions to the discussions. "

"The Symposium was great! The speakers were well chosen, their sub-
jects timely, their presentations interesting, enjoyable, and helpful. The
question and answer session gave opportunity for clearing up matters

we did not understand. The discussion periods were good for threshing
out our own individual problems."

""The speakers were informative and inspiring. Thanks for providing the
opportunity. "

"The Symposium has been wonderful - a pooling of ideas, needs, changes,
and thoughts. Fellowship with home demonstration women and agents has
been good and most satisfying. Through generated enthusiasm results
will be felt over the state. Good planning went intp the Symposium -
presiding officers were well chosen. Everything has been smooth."
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""The Symposium has been an inspiration and teachings effective. To put
into practice a long range program to meet the trends of our changing
world, with fabrics, cooking, housing, planning for new homes. It has
given us a larger understanding of the magnitude of the job before us or
our ever-widening world. "

'""We have a better understanding of extension work now. The speakers
were excellent, Questions and answers were fine."

""We cannot begin to say or even realize yet how much we have gotten from
this well planned and carried out Symposium - let's do it again!"

"We have gained a world of thoughts and ideas, but this is such a large
- program, it will take time and thought as well as work to pass the re-
sults on to others,"

"It has been a most informative look at our changing trends. "

""We feel most fortunate in being a part of this Symposium. Think it will
have a far-reaching effect. It has all been wonderful."

""Wonderful source of information, inspiration, and a great challenge for
every home demonstration member."

""We all feel most fortunate to be chosen delegates to this Symposium.
The facts and challenges given by able speakers, experienced in their
field, will continue to lead and inspire us to higher goals in our own
homes and communities. "

"From our Symposium, we have created the fhinking attitude, and we feel
that potential strength and values will come from this. We will be ready
for the ever changing problems of those we serve. We are grateful to
have speakers who have spent so much time compiling information rela-
tive to social, economic, and technological trends in our state.

"We feel this Symposium has been enlightening, thought provoking, and
challenging; it has pointed up both strong and weak points in the home
economics program. Concepts have been broadened. We feel that it
has been one of life's extras for us."

"We feel most fortunate to be chosen delegates to this Symposium. The
intangible values we realize will never be bought by money. The good
things in life are free."
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PARTICIPANTS

Home Demonstration Club Women

Mrs.
Mrs.
Mrs.
Mrs.

Mrs. Frank Phillips, Rt. 3, Newland

Mrs. Fernie Laughinghouse, Pantego

Mrs. John Winfield, Pinetown

Mrs. A. S. White, Rt. 3, Windsor |

Mrs. Richard Landon, Rt. 1, Stoney Knob Rd., Weaver-
ville

Mrs. Holly Lentz, Rt. 2, Gold Hill

Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.

Mrs. J. B. Stroud, Magnolia

Mrs. J R. Hildebran, Rt. 4, Durham

Mrs. Allen Harper, Rt. 2, Tarboro

Mrs. A. L. Smith, 527 South Stratford Rd., Winston-
Salem

Mrs. H. K. Baker, Rt. 3, Zebulon

Mrs.
Mrs.
Mrs.
Mrs.
Mrs,
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.

F. A. Needham, Rt. 2, Graham
Elbert Bowman, Rt. 1, Taylorsville
C. B. Bunn, Rt. 1, Wadesboro
Gwyn Price, Grassy Creek

J. N. Moore, Rt. 2, Lenoir

R. L. Searle, RFD 2, Newport
Taylor Long, Blanch

G. L. Lail, Rt. 1, Box 48, Conover
D. A. Lowe, RFD 3, Chapel Hill
Howard Martin

Wayne West, Warne

W. A. M:Glamery, Rt. 2, Hayesville
Alma Bullock, Cerro Gordo
Raymond Watson, RFD 2, New Bern
Broadus Jones, Rt. 1, Hope Mills
E. A. Cox, Moyock

Charles Graham, Rt. 1, Linwood
Gene Miller, Rt. 2, Mocksville

G. D. Phifer, 2203 Twin Ave., Gastonia

W. L. Askew, Eure

N. V. Daniel, Spring St., Oxford
Kirby Wooten, Maury

Roy L. Bowman, Rt. 1, Julian
Della Whitley, Rt. 2, Enfield

T. H. House, Mamers

Henry Garner, Rt. 3, Waynesville
Locke F. Saltz, Rt. 1, Flat Rock
R. E. Neeley, Rt. 1, Raeford
Hugh McHargue, Rt. 8, Statesville
Charles Kirby, Rt. 1, Selma
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Alamance County
Alexander County
Anson County
Ashe County
Avery County
Beaufort County
Beaufort County
Bertie County

Buncombe County
Cabarrus County
Caldwell County
Carteret County
Caswell County
Catawba County
Chatham County
Cherokee County
Clay County

Clay County
Columbus County
Craven County
Cumberland County
Currituck County
Davidson County
Davie County
Duplin County
Durham County
Edgecombe County

Forsyth County
Franklin County
Gaston County
Gates County
Granville County
Greene County
Guilford County
Halifax County
Harnett County
Haywood County
Henderson County
Hoke County
Iredell County
Johnston County



Mrs.
Mrs.
Mrs.
Mrs,
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrts.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs,
Mrs,
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs.
Mrs,
Mrs.
Mrs.
Mrs.,

Rom Mallard, Rt. 1, Trenton

Paul L.. Fletcher, Rt. 2, Kinston

Cleo Finger, Rt. 3, Lincolnton

E. D. Burnette, Walnut

Julian Mizelle, Rt. 1, Box 258, Hobgood
J. C. Berryhill, Rt. 8, Box 54, Charlotte
A. D. Harrell, Rt. 1, Bakersville

Roy McIntyre, Rt. 1, Troy

Atwood Whitman, Carthage

C. F. Mclntyre, Red Oak

C. M. Foster, 8-L Lake Village, Wilmington
Mahlon Parker, Jackson

Clyde Roberts, Rt. 1, Hillsboro

J. E. Piland, Oriental

Clyde Small, Sr., Rt. 1, Elizabeth City
J. V. Whitfield, Wallace

Morris T. Griffin, Rt. 2, Edenton

John H. Hester, Rt. 4, Roxboro

Wilbur Worthington, Rt. 2, Box 655, Ayden
Greek Underwood, Rt. 1, Mills Springs
J. A. McDaniel, Rt. 3, Asheboro

Ina Mae Powers, Marston

George Nye, Shannon

Fred Jones, Rt. 6, Reidsville

Carl Julian, 605 Mitchell Ave., Salisbury
R. L. Timmons, P. O. Box 550, Forest City
Ervin Barefoot, Rt. 1, Dunn

E. P. Gibson, RFD 1, Laurel Hill

Betty Hall, Rt. 3, Albemarle

C. G. Terry, Walnut Cove

C. G. Walker, Rt. 1, Bryson City
William Gash, Rt. 1; Pisgah Forest

C. W. Spruill, Rt. 1, Columbia

Melvin Mills, Rt. 3, Marshville

Leon G. Frazier, Rt. 4, Henderson

T. Floyd Adams, Willow Springs

J. H. Cornell, Holly Springs

Carlyle King, Littleton

Jennings Davenport, Creswell

W. R. Vines, Sugar Grove

Clarence Bunn, Rt. 2, Pikeville

Garland Stafford, N. Wilkesboro

W. J. Meadows, Rt. 4, Wilson

W. E. Brooks, Rt. 1, Yadkinville

W. O. Briggs, Burnsville
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Jones County
Lenoir County
Lincoln County
Madison County
Martin County
Mecklenburg County
Mitchell County
Montgomery County
Moore County

Nash County

New Hanover County
Northampton County
Orange County
Pamlico County
Pasquotank County
Pender County
Perquimans County
Person County

Pitt County

Polk County
Randolph County
Richmond County
Robeson County
Rockingham County
Rowan County
Rutherford County
Sampson County
Scotland County
Stanly County
Stokes County
Swain County
Transylvania County
Tyrrell County
Union County

Vance County

Wake County

Wake County
Warren County
Washington County
Watauga County
Wayne County
Wilkes County
Wilson County

Yadkin County

Yancey County



State Extension Home Economics Staff

Ruth Current, Assistant Director, Programs in Home Economics

Nell Kennett, State Home Economics Leader

Anamerle Arant, Northwestern District Home Economics Agent

Florence Cox, Eastern District Home Economics Agent

Mary Harris, Western District Home Economics Agent

Mrs. Callie C. Hardwicke, Southwestern District Home Economics Agent

Lorna Langley, Northeastern District Home Economics Agent

Mrs. Mary L. McAllister, Southeastern District Home Economics Agent

S. Virginia Wilson, Extension Nutritionist, In Charge

Jo Earp, Extension Nutritionist

Mrs. Rachel H. Ferguson, Extension Specialist in Nutrition and Health

Iola Pritchard, Extension Economist in Food Conservation and Market-
ing, In Charge

Nita Orr, Extension Economist in Food Conservation and Marketing

Marjorie Shearin, Extension Economist in Food Conservation and
Marketing

Julia. Mclver, Extension Specialist in Clothing, In Charge

Mary Em Lee, Extension Specialist in Clothing

Mamie Whisnant, Extension Specialist in Home Management, In Charge

Mrs. Corinne G. English, Extension Specialist in Family Relations,
In Charge

Pauline E. Gordon, Extension Specialist in Housing and House Furnish-
ings, In Charge

Mrs. Edith B. McGlamery, Home Development Specialist

Charlotte Womble, Home Development Specialist

County Home Economics Agents

Mrs. Mena Hogan Woodle, Clay County Home Economics Agent

Mrs, Margaret D. Smith, Swain-Jackson County Assistant Home
Economics Agent

Mary Cornwell, Haywood County Home Economics Agent

Mrs. Mamie C. Sawyer, Camden County Home Economics Agent

Mrs. Floy G. Garner, Carteret County Home Economics Agent

Rebecca Colwell, Craven County Home Economics Agent

Louise Homewood, Caswell County Home Economics Agent

Mrs. Elizabeth L. Tuttle, Forsyth County Home Economics Agent

Isabelle Buckley, Rockingham County Home Economics Agent

Mrs. Ruby I. Parker, Harnett County Home Economics Agent

Verna Belle Lowery, New Hanover County Home Economics Agent

Mrs. Virginia B. Evins, Sampson County Home Economics Agent

Mrs. Eugenia VanLandingham, Edgecombe County Home Economics
Agent

Mrs, Lillie Mae B. Dean, Franklin County Home Economics Agent

Mrs. Estelle E. White, Halifax County Home Economics Agent

Mrs. Agnes W. Watts, Alexander County Home Economics Agent

Jeanne Ware, Rutherford County Home Economics Agent

Elisabeth A. Watson, Stanly County Home Economics Agent
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Speakers

Mr. D. W, Weaver, Director, N. C. Agricultural Extension Service

Mr. Jack Waldrep, Director, Lord's Acre Plan, Agricultural Mission, Inc.,
Asheville, N, C.

Dr. E. A. Fails, Associate Professor of Economics, N, C. State College

Dr. Selz Mayo, Rural Sociology, N. C. State College

Dr. R. A, King, Agricultural Economics, N. C, State College

Mrs. Ruby P, Uzzle, Agricultural Extension Marketing, N. C.
State College

- Dr., Gladys Gallup, Director, Division of Extension Research and

Training, Federal Extension Service, USDA, Washington, D. C,.

Mrs. Samuel Levering, Ararat, Virginia

*Dr. D. W. Colvard, Dean, School of Agriculture, N. C. State College

Mrs, Lila H. Kiser, Textiles Research Center, School of Textiles,
N. C. State College - |

Mrs. Fernie Laughinghouse, Treasurer, N. C. Home Demonstration
Organization, Pantego

Nell Kenneit, State Home Economics Leader, N. C. State College

Ruth Current, Assistant Director, Extension Home Economics, N. C.
State College, Raleigh

The Rev, Douglas A. Aldrich, Forest Hills Baptist Church, Raleigh

The Rev. Nicholas W. Grant, Fairmont Methodist Church, Raleigh

The Rev. T. Hartley Hall IV, Westminister Fellowship Director,
West Raleigh Presbyterian Church, Raleigh

Lorna L.angley, Northeastern District Home Economics Agent, N. C.
State College, Raleigh

Guests

Bill Mitchell, Duke Power Company, Reidsville

Betty Wiser, N. C. State College

Anne Brown, N, C. State College

‘Madge Blalock, State Library

Mr. R. W. Shoffner, Assistant Director, N. C. Agricultural Extension
Service

Harry Daniel, N. C. Agricultural Extension Service

Maidred Morris, N. C. Agricultural Extension Service

Tom Byrd, N. C. Agricultural Extension Service

Miss Ellen Brewer, Meredith College

Patrick R. Penland, State Library

Maud Schaub, N. C. State College

The Rev. Neal V. McGlamery, N. C. State College

The Rev. T. H. House, Mamers, N. C.

*Home Economics as a Part of the Total College Program by Dr, D. W,
Colvard. Copy of talk available upon request.
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