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Leoture I. Introdustion (1.1-123 2, 1-163 3, 63-116)

1. Agricultural economics defined and described.
1., The purpose of the course.
8. To familiarize the student with principlez of agriocultmel

economics.
be The application of these principles to the solution of

agricultaral economioc prodblems,
e+ To point out the. itionship of economics of agricultural

preductien’ 0 ‘the ébneral well-being.

2. The rige of agricultural economics a3 8 soiencs (1. 23-30)

w a. The charscteristics of self-sufficlent agricul ture.

b. The territorisal expansion of agricul tural production.
¢. The agricul tural depression of the 90's and the conflict
of methods.
1« Improved methods of production.
2. Legislative remedies.
Jde Boonomic solution.

3. The emergence of farm management from the technical soiences (2. 1-16 )
a. The function of the technical sclences.
‘be The transition of farmm manajpement.,

4. Agricultural eoonomiocs and farm management.
- a. The subject matter of economios.
be Agrioul tural eomomiass defined and described.
ce The place 0f agricultural sconomies and farm management
in the field of agricultural economic research.

¥

5. Summary

{1) The references are designated by numbers: C. G. Taylor (1);
Nourse {2); Carver (34, o4,
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IX. Motive, Ideals, and Conditions in &

I. Bconomlic motives
a. Country vs. city in the securing of a living.
be Farming vs. industrial enterprises in the acquisition of wealth.
c. Farming vs. industrial enterprises in regard to entrepreneurship.
This would invelve the opportunity to direct a business, and to
use family labor to advantage. Financial losses, etce.

2, Guasgsi-economic motives.
&. The desire to be independent of group action.
b To bulld wp & large country estate.
c. frejudice in fLfavor of the countyy &s a place to live and raise
& family, love of nature, etc.
d. Love of farm work.
e. Inertia -~ parents wore farmers.
£f. hand hunger.

3« HBoonomioc comditions.

a.Market conditions: increasing prices over long periods may be

- In favor of agricul ture.

b. Labor conditions a problem of nrhan v3. rural development.
Unemployment aml its effects on the marginal farmer, tenant,
and farm laborer.

Ce Oredit conditionst Govermmental subsidy of agricultuwre through
easy govermmental oredit.

d. General business conditionst effects ¢ff cach on the farmer,
business man and emplovee.

4. Quasi-economic conditions.
&. Rellglous assoclation sand bellefs.
be RBaclal temperament.

ce Political changes and the safeiy of property.
d. General social condltions,



1. General considerations.
a. Meaning of produotion.
be Organization of production defined.

2+« LEoonomic characteristics of land,
a+ Limited in area or soarcity aspsot.
be Difforential aspect.
se. Boonomio capacity and effioclency of land.
d. Economic and physioal productivity of land.
1. Climatic fastor involved.
2. Peraonal factor.

Ze The langd mpplyn-
& Land In farms, historically considered.
be Land In farms, from the standpoint of character.
10 Aﬂbla IMQ
2. Non~-arable land.
¢e Land non-available for settlement.

ds How the supply mey be 1naraased
1. Dry farminc,.
2. Irrigatian.

e Intensity of culture, etc.

4, Tre demand for land.
2. The determinants of the demand for land.
l. Increasing population,
2« Increasing standards of living.

5« Land valunes.
&. Land value in general.
be Valus and price. |
ce Effect of price of land on production.
d. Bffect of land speculation on production.
e. Land value and credit in their relation to production.

6. Surmary



ls Capital defined and described.
as BRoonomic concept of capital.
b Clasaification of capltal.

2. Yature of a2gricultural eapital.,
2. Farm equipment snd agricultural capital in towm.
be Bulilding ¢f lesza importance iIn agrioul ture.
ce Control of natural powsrs, gas engine, eto.
d« land as agricul tural capital.

3« ¥he lmportance of capital in modera sgricul ture.
&« Tthe develomment of equipment on the American famm.
be Influence of equipment on production coats.
ce Influsnce of esquipment on size of ecoaomic walt.
de Helation of equipment to specialization of production.

4. The trand In the employment of capital.
2e Trond in equipmamt costs,
bs Mechenical vs. physical power in production.
ce Equipnent and the marketing of farm products.
le Infliunence of good roads.
2« The motor truck,
d. Ho¥lroad rates and their influence on famm capital.

e The soquisition of farm capital.
a. Private accumulation,
be Gift or inheritance,
Ce Oredit institutions and their relation to the
acquisition of capital.



1. Labor 4in general.
&. Labor definad.
be Speclal characteristios of labor.
e Productive and non~productive labor.
de Economlic function of labor, 1. 8., 1ts relation to the other
faotors. |

2« The nature and cheracteristics of agriocultural labor.
a. Montal and physleal characteristios.
be Pypes of agricultural labor.
2« Married hired men.
3« ZThe oropper or tomant as a laborer.
the tramp as & laborer.
B. The farm owner ag a laborer.
6« The cowmnity laborer.

3. The swpply of farm labor.
&. The doctrine of population.
be The absolute and relative supply.
ce The potential supply.
de Hours of labor in relation to supply.
e. Lfficiency of labod in relation to supriy.
fe The offect of realth on the supply.

4o The demand for farm labor,
8+ The nature of the demand for formu labor.

1, The family farm. o

8. Torritorial division of production and demand for labor.
a. Seagonal character of agricul taral production. .
be Variation in the type or nature of agricul tral pro-

duction.

ce. Gensral sconomlic condition andi the demand for labor.
d. Wages of labor in relation to demand.
e+ The mechaniocal power and the demand for labor.

b. Paotors affecting the guality of farm labor or
&e Origin of the labor.
be Origin of the condition.
¢« Troatment of labor.
d. Wages of labor.
6. Roonomic outlook, i. e., to got a faim.



Vi. Ihe Bcoonomic Characieristios

1. The relative Importance of the factors of productiocn.
a. In agricul tuxe. |
£,
2¢ The territorisl division of production.
8+ Producing regions of vhe U. S.
bs Boonomy of territorisl division of production.
e Vivision of ocoupuitions or specializatiou.
2e Division of iubor.

3 %The territorial division of production and
&e Dameiw for lande
be Damand for labor &nd capital.

4. Agriocul urul producers.
e Boleciiou 05 0/iRN1E6TB.
be Bifficiency of producers.

5« ©Size of the economic unit in relation to production.
fo Whe division of labor. |
be The use of capisal.
cs The effect 0 ares on managenment.
d. Expansion of area.

6. Ghe risks in agirical fural produsvion.

a. Logsses due 10 westher,

bs. Losses due Lo disease.

e LOsses due to Lloods.

de Econolec risks.
le Ghanges i1 prices.
2« Transportation riska. .
Se Market 1risks otior than price changss.

6. Hothods of eliminating risk to the minirmim in inswrancs,
selection of orops, seleotion of labor, etc.

7. Bconomic characteristios of the marketing of agricul tural products
a. Individualistic narketing.
be Possibillty of ONOPOLY «
ce (ooperative markoting and its limitations.
d. Governmental confirol.

8. Financial characteristios.
a. Financing the crop.
¢. Buying equipment.
do Jand improvement.



1. The fuctors of production in their relation to organization.
2. The function of the factors.
b ms y&das of the factors and ﬁmﬂ.r algnificance in Or-

2« The role of the organizer.
4. In the aogquisition of agents of production.
ve It combining the factors.
ce In sdjusting the proportion of the factors to changing
edonoimic canditions.

3. s problem of cmmbiuing the factors. |
&. Tha law of variable proportion.
be The law of diminlshing returna.
e The proper degres of intensity of cul ture. |
1. Haxinon averege rstum per c-empasite. unit of ledbor
and C@Pitalﬁ
2. Marginal return par wnit of 13.’::@3:- and capltal.
d. Management as a factor in determining the degree of in-
benglty of culture.
2. The relative oost of the ?aﬂtera g2 combinations,
1. Loast cost combiration.
2. The retwrn par unit of exvense. (?)

4. Detormining the size 0f the economic wnit or size of fam.
8. Physical factors. -
%ﬁ,b. Prlitical factorg.
3« Doonomis factors.
ds Degures 08 intansity of culture in its relation and size
of ili¢ scouomic unlt

Be




Vi1k.

The Cholce of Enternriss.
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le Menning of entcororisn.

2. Factors influccainge the ¢Xoice of enterprise,.

4.
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Physiwal factors.

1. Seil, olimmte, eto.
Boonomic faotors.

1. Earkoet demands

2e Priovs. .

3. Production cost. L
& Rubance to waXKobe e
Molitiosl facsore.

1. Parires.

2. Interustional relaticnshlp.
3 Govarvmenin) reslatlion,

Economic mensures of profiitable cholce.
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Profit per acrce.

Profit per man hour.

Prorit ner uanlt of cepltal.

Irot'it per acre Ltimss the number o &cres oue can cul tivate.
Profit per uni ¢ of lsvor times the number of hours employed.
Ret prolit per coonomic wuit.

law of the seiectlon of euberpsisas.

fhe imporvaacc ol diverglfication as an elastic factor in the
ciaoice of enterprises under changing conditicons.

The raspeciive roles of the agrongalst and economist,

8.
De

With respoct to wiet dan be produced.
With respect o waant ahouald be produscad.

Choice of cutorprises froxm the naticnal aspandpalat.

e
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fre sffest of International relafions.

The effect of tariffs and vounties.

Tranaportation, nationally and Internationally considerasd.
Economy of produsticu.



IX. Ihe Weres of Agrioul tural Labor (Distribution of Agricultural Weal th)

l. Wages in general.
a. Definition of wugpos
be deal and money WRLSS.

2« Wegoa 0Y farm iabor.
a. Bliastoricelly comsidoered.
be Wages of faima lubor an: otuzr industrial groups.
c. Geogramnicalily cunslidsred.

3¢ Metnods of paylang farm lsborers.
e M‘ mgas
be Yearly or seaszonsl wages
Ce Specia: Wwaguy
&e The maticr of =iditionnl compensation

4. Factors affecting tho rate of farm wages.
a. The supply and demand of Ifundamental condition
be Rato of wages and the typae of work,
Ce Wages aul the hours of labor.
4. The marginal prodnet of labor.
ee the efficienuy of thuc leborer
f. Perasonal slement.
g, Aoction of the state.




1e The concents of rent,.
e W MQHO"E.'I.Q I‘G‘lih

i ¥ Y T w1 e
he onbruony rent,

2e Bent dotormin: m{"
M&q h‘---si.\-v,i_.'-..lt. Goatey ¢ e esiboect of srecte 1and
' fimi ionres o4 'i.,s_.." %.a.i fferential a3pe a0t 0 1&1{1 situation.
c. ficononile and physioel productivity.
G« Hopzonlice oiflclioney of labor and caplitel iz thelr appliocation
%0 luanil

Cuctar and cumpetition,.

3e Bont snd tho prlce of ooricdl turel products.
&, Rant durived Lfoom peios.
b. Benut &3 3 pricoe &cteminsat.
co Henb ané toxatiocs in relution to orics.

4o Loalul il Lagaonle wspects of rent
&e Pislriiution of rent, geograpnioaily comsidered
Be B strivcublion of ront aang fndividualse.
cs Whp ofivet of 4 tex ou rent aad productivi ty.
de The effoct ci 8 tax on rent, socially considered.

SGATY r fheories or rent.
8. decordian theory

Le ductrian thoory

Ce Marahaitian thoos "'
d¢ We uodernicte,




ZX.

farm Profics.

1« Frofits defined.
d. Gross profits.
he dat pyravita.
Ce SO0 b3 and iltasraste
e £T0Ti%s and rents.,

Ze Frovit determinants,
a, Prices and costs.
ue Pifferentisal aspeate of profi ts.
c. The affact of shanping economic canditions on
prolits.

3. Form profits.

e Goographically oonsiderad.

be From the standpoint of the individual.

Ce drofids Gl the slzd of the economic unit.
de Yurm amd LRustriel pirofi by compared.

3. Lrend 0f T Yol lb%e

4. The economic axnd social significance of farm proflts.
g« Batlo of rural am wrveu population.
De Acguisition of land - tha tenunt question.
Ge Croductiou and pusiliuess prosperity.
de Parm provits and the rural community.



XIl. Marketing of Faym Prodmcis.

1, The problem stated.
8. Marketing defined.
be Importance of marketing.

2. The middlemen - functions and services.
&. Middleman defined and oclassified.
be Punctions.

30 MWB*

3. Types of marketing farm produsts.
a. Direct marketing.
be Indirect marketing.
6. Integrated marketing.

4o Marketing methods.
a. Sale by description,
be Sale by sample.
6. Sale by inspection.

be Advertising ani marketing,
a. Meaning of advertising.
b. Essentials for success,

6. Marketing through cooperation.
&e. Private
be. Govermmental

7« Political and leglislative aspect of the marketing question.
& The right to organime
b Governmental regulation



1. Purposes of cooperation.

2. Prereculslites for success.

a. Founded on fundamental prineciples.
b. Objective clearly recognized.
¢e ILimitatlon of territory essential.

d. Hinimum volume required.

: 6. Business management and methods.
f. Belacted memberdiip.
ge Cooperative gpirit.
h. Sufficlent capltal,

3+ Cooperative tﬁma.
R ﬂapital StoCK.
b. Non-stook.

4. Ormiim.
&. Gemeral scheme
bs Becuring attention or publicity.
¢. Oharter and by-lsws.
d. Eleotion of officers.
e. Securing a manager.
£. Business policy.

B ’ &Y Gmgt ,.
&. Sale of securities.
1. Bonds
2. Stock

be Loan by members
c. Gommercial loan
d. FB@B

6. Cooperative legislation.
a. Historically considered.
b. Recent legislation.
7« Cooperation and monopoly.
8. Oooperation and pooling.
9. The future of cooperation in the United States.

10. General surmary.



xiv.

1+ Boaning of stabilisation.

2o

Se

b.

6.

Te
8.

Price stabilization ani the quantity theory of mongy

Cost and price stabllization.

2. Veriation in cost in individual and regional cost.
bs Problem of choosing the right cost.

¢« Tha wvalorization plus sanctions adopted.

Problen of determining costs.
&. Accomnt ing methods.
“be Rates 0f sost good.

¢« Interest and rent as costs.

The diffienlties with the so-called ultimate
solution of price stabvllization - adjusting swpply
to demand.

hogislative aspect of the problem,

Bdncation as & solution.

Balance in produoction as a means of nahilizatmn.‘*/ |



X¥. The Trangportation of Agricultuwral Products.

1. Importance of transportation.
2, Methais of transportation.
&, Bailways.
be Water
. Water and rallway.
d. Notor trunk
3« Transportation and produstion.
4. Proight rates on farm and other producte.
5. Bffect of changing rates on agrigalture.
6. How rates are determined
7. The analysis of question - who pays the freight.

8. The effects of rates of specialisation and diversi-
flocation = orop seleoction.



XVi. Oredit

1., The need for good credit.
8. Por orop produsction
be For livestock production
c. Purchase of land and equipment
d. Marketing of farm products.

2 Credit institution.
e Private individuals.
be Bonds, trust companiez, eto.
¢s Insurance comps
d. Pederal- Farm Loan books.
e. War Pinance Oorporation.

S« Oredit and the rate of interest.
a. Why interest is necessary.
be Variations 1n the mate of interest.
e Risk and the rate of interest.
de Bature of security and rate of interest.

4. Improvements in the oredit system
& Providing for agricul ture.
be Long and shart time oredit noeds.
ce Oredit restrictions.

5. Recent legislation with respect to farm credit.
&
be
Coe



XVii. ZThe Tenant and the Landlord.
1+ Tonanoy and tenant defined.

Se
e

4.

De

6.

Ts

Tenancy ia the United States, historically considered.

Ponancy in the United States, geographioally considered.

Uausea 0i teuancy.

& Incaﬂpﬂt@myo |

be Land values and tenancy.

ce Credit or lack of capital.

d. Pypes of agricul tuxre and tenancy.
@. 2ublic lund and tontntse

fo. Custom a: tonancy.

Tenancy and the acquisition of farm property.

a2, The Wicul Pursl ladder.
be Penancy us & meaus of Sransferring property.
Se Profassional landlords and thelr methods.

Tho evil effects of tenancy.

&« 3011 axhaustioii.
be BEffsots on theo individual.
6. Bffeats on ihe cammmi gy,

Remedies and regulation of tenancy.

&. Improved tenant contraocts.

be Oredit system for tenants.

¢. Eduocation. |

4. BEzperimentation with the form of tonansy.
e Oontrol of risk insurance.

fe Control of land values.

8. The funetion of the landloxd.

de To supply capital.

b Director of production.
Ce. Risk taker.

d. mr, etce.

9. The outlook for the acquisition of land by tenants.

10,

&, Prend in temancy. |
b. Land prices and values.
ce Farm credit outlook.

ds The 1deal tenancy system.

Tenancy ani politics.



1e A point of view.

e
De
4o

De

G
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9.

Population groups 'or comruni ty types.
The characteristics of the American farm household.

Oharasoteristice of the farmer

&, Inddvidualism.

be Attitude towards others.

. Attitude towafd soclal andl economic inatitutions.

Baral institutions and production,

a. The country school.

be The cammmity spo-ts and racreation.
¢. The church. |

State and governmental activities.
a. Parmers' institutes.

be Extension - comnty agents,.

¢. Research, |

d. State collepes,

e. County agricul taral schools.
fo. Farmerg' clubs.

Privete agencles.
a. Howspapers.
be Farmars' olubs and associat-iolls .

The influence of good trunsportation and communication.
8o ma.myﬂ_o

be Electric lines.

ce Good roads.

d. The automobile.

e. Tolephone and radio.

Baral legislation and itz effects.
a. Hoalth laws.
b. Sanitation and production.
Coe



