
Top LEFT: During the year 39,777
Farm [amilies made improvements to
their home grounds, and 2,255 public
grounds were beautified as the result of
the Extension Home Beautification pro­
gram, which included 447 demonstra­
tion projects and 2,830 method demon­
stratums,

Top RIGHT: The 44 Home Demonstra­
tion Curb 111arleets sold $377,947.53
worth of products, with 2,112 [ar-m wo­
men selling regularl». In addition,
club members sold $371,978.49 worth of
cakes, pies, vegetables, meats, etc. direct­
/ty to merchants, hotels, institutions and
individuals for a total of $749,926.02
supplementary income from the Horne
Demonstration marketing program.

CENTER LEFT: Chair caning was one
phase of the Extension house furnishings
program through. which [arm people
saved $40,396.75 by learning to do their
own re-pair work, and to better select
materials.
BOTTOM LEFT: Nearly five million con­
tainers of fruits, vegetables, meats, jam,
jellies, and other products, valued at
$733,857.76, were canned according to
recommended methods by Home Demon­
stration and 4-H Club members of
30,616 [arm families.
BOTTOM RIGHT: Extension actuniies
in home m anagemeni and house furnish­
ings resulted in 6,188 kitchens being re­
arranged and im-proved,


