
ABSTRACT  
 

VINAY, MARYANN.  Economic Impact of the Senator Bob Martin Eastern 
Agricultural Center for Horsemen. (Under the direction of Dr. Larry Gustke) 
 

The purpose of this study was to identify the importance of the equine industry 

and the economic impact created by the participants and equine centers.  The United 

States has 7.9 million individuals participating in the recreational and showing event 

segments of the industry.  Data suggests that the equine industry creates 1.4 million full 

time jobs in the United States.  An economic impact of $112.1 billion and $1.9 billion in 

tax revenue is made in the equine industry.  North Carolina’s recreational equine industry 

segment is worth $533 million.  With information about the equine industry known, an 

estimate of economic impact from equine events at the Senator Bob Martin Eastern 

Agricultural Center could be calculated for Martin County, North Carolina.  

A survey instrument was distributed to all the participants during ten equine 

events at the facility.  This survey included questions on expenditures, reasons for 

visiting the center, visiting party composition, and length of stay.  The IMPLAN Model 

was used to analyze the expenditure data to develop the spending for each visiting party. 

IMPLAN Analysis provided results which estimated the economic impact for 

Martin County.  Results indicated with more participants there will be significant 

increases in economic and employment impacts, and indirect business taxes.  Findings 

were used to make recommendations for reducing leakage, increasing event impact 

levels, participant demanded improvements, and future research to help accurately 

measure the impact of the center as visitation increases and the economic structure of 

Martin County changes.   
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Chapter 1 
 

INTRODUCTION 
 
 
  United States Equine Industry 

Approximately seven million Americans are involved in the equine industry and 

1.9 million individuals own a horse (American Horse Council, 2004).  These equine 

enthusiasts are involved in the industry as owners, service providers, and volunteers.  

Recreational participation totals 4.3 million individuals, while 3.6 million individuals 

participate in showing events (American Horse Council, 2004).  

Economically, the equine industry provides the United States with 1.4 million full 

time jobs. A United States Gross Domestic Product (GDP) impact of $112.1 billion and 

$1.9 billion in tax revenues is created by the equine industry (American Horse Council, 

2004).  This GDP total is greater than motion picture services; railroad transportation; 

furniture and fixtures manufacturing; and tobacco product manufacturing industries.  The 

industry employs more individuals than railroads, radio and television broadcasting, 

petroleum and coal products manufacturing, and tobacco product manufacturing 

(American Horse Council, 2004).  The equine industry, which consists of a variety of 

activities, is highly diverse and is a combination of rural breeding, riding, maintenance 

activities, urban public auctions, horse shows, and racetrack facility operations 

(American Horse Council, 2004).   

The United States has 6.9 million horses in both commercial and recreational 

activities.  Recreational equine consists of an estimated 2.9 million horses (American 

Horse Council, 2004).  Many enthusiasts that are not interested in prize money or ribbons 

enjoy recreational riding.  Both young and old take time out of their lives to spend a few 
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hours a day or week to leisurely ride.  This sector has grown nationwide and has 

developed interest groups devoted to pleasure riding and vacationing ideas. Most 

recreational equine use is not engaged in economic profit, but with the interest produced, 

horse owners, breeders, stables, veterinarians, and feed and tack stores benefit from the 

spending of participants in the recreational sector (American Horse Council, 2004).  This 

recreational riding sector provides a $23.8 billion impact on the United States economy 

and a total of 317,000 full-time jobs.  It also has an economic impact in all 50 states, with 

California having the largest impact of $2.8 billion (American Horse Council, 2004).   

The second ranked purpose for United States equine involvement is showing 

events.  The participation in this sector spans all breeds and disciplines.  There are more 

than 14,000 sanctioned equine events and thousands of unsanctioned events held across 

the United States every year (American Horse Council, 2004).  These events involve 

western, english, jumping, hunt seat, halter, pleasure, sidesaddle, and carriage/cart.  

Competitions and events have the potential to be restricted to a particular breed or 

discipline or open to all horses and riders (American Horse Council, 2004).  This sector is 

labor-intensive and consists of 441,000 full-time jobs, such as owners, trainers, riders, 

veterinarians, and show employees. It also provides employment to unskilled or 

semiskilled workers, individuals that might be unemployable in any other industry.  In 

addition, this sector of the equine industry provides an economic impact of $34.8 billion 

(American Horse Council, 2004).  There are 1.9 million horses and 3.6 million 

participants active in this sector.  The showing industry is active in all 50 states and for 

some states provides a source of recognition and pride.   California is the largest 
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economically impacted state, with 35,800 full time positions and a $3.2 billion economic 

gain (American Horse Council, 2004).   

 

North Carolina Equine Industry 

In 1996, the North Carolina Department of Agriculture and Consumer Service 

conducted a survey and found that 33,000 residents owned 133,000 horses (averaging 4 

horses per owner).  Eighty percent of the state’s equine population consists of light 

horses, with the American Quarter Horse the most popular. These North Carolina equine 

are used for recreational purposes and collectively are worth $533 million.  Nearly $500 

million is spent annually to help care for these horses and participate in equine-related 

events. Guilford, Union, Mecklenburg, and Wake are the counties with the highest 

population of horses while Guilford, Cabarrus, Rockingham, Mecklenburg, and Wake are 

the counties with the highest value (Vukina, Mowrey, and Roka, 2000).   

The 33,000 North Carolinians who are equine owners have established 26,300 

horse operations across the state, totaling 446,000 acres. Owners in North Carolina are an 

average of forty-four years old, with seventy percent between the ages of thirty-six and 

sixty-five years of age.  Owners are active in selling, breeding, boarding, riding, showing, 

and providing riding lessons.  The North Carolina equine industry employs more than 

10,000 directly or indirectly related jobs. There are 2,500 individuals employed on a full-

time basis and 5,600 are titled as part-time (Vukina, Mowrey, and Roka, 2000).   

  Several factors contribute to the growing equine industry in North Carolina such 

as: the “state’s hospitality, the number of major shows within easy driving distance (there 

are over 500 shows held in the state each year), the low cost of living, and climate” 
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(Mobley, 2004 p. 1).  There are three state-maintained centers that have contributed to 

and positively affected the increase of interest in the equine industry: James B. Hunt 

Horse Complex in Raleigh, Western North Carolina Agricultural Center in Asheville, and 

the Senator Bob Martin Eastern Agricultural Center in Williamston.  The James B. Hunt 

Horse Complex was completed in 1983 and has been booked virtually every week since 

its opening.  The Western North Carolina Agricultural Center is used heavily by the 

equine industry for its two indoor arenas and one covered arena.  The Senator Bob Martin 

Eastern Agricultural Center has the ability to seat 2,400 spectators in its 150’ by 300’ 

coliseum arena and has two barn units to house 300 permanent stalls in the property for 

equine events such as Carolina Classic, Blue Ridge Reining, and Virginia Quarter Horse 

Association Gone South (North Carolina Department of Agriculture and Consumer 

Services, 2004).  

 

Center Influence 

There is physical and anecdotal evidence of the impact of equine centers 

nationally and in North Carolina.  Center users and visitors create business for local hotel 

and motels, restaurants, tourist areas, and stores.  Participants provide revenue for the 

facility and a customer base for future activities and events.  In addition, center users and 

visitors have an economic impact on the communities in which the centers are located.  

Economic impact research could help maintain the facts and figures of how important 

these facilities are to the surrounding area.   

The United States Horse Council and a study conducted by North Carolina State 

University reported that there is a large population of recreation and show participants.  
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This large participation percentage leads to an increasing number of events taking place 

at centers similar to the Senator Bob Martin Eastern Agricultural Center.  The centers 

provide a place to hold benefits, such as the Duke Children’s Hospital Hunter Jumper and 

the UNC Hospital Hunter Jumper.  Other events include 4-H shows, local rodeos, breed 

specific shows (Tennessee Walking, American Quarter Horse, and Arabian), and Equine 

Expos (The Southern Horse Expo).  In North Carolina there are 59 association recognized 

American Quarter Horse Events with an average of 3,291 entries (American Quarter 

Horse Association, 2003).   

These centers are first equine facilities, but secondly, they are multi-purpose 

centers.  They host numerous events such as farmers’ markets, agricultural events, 

recreational vehicle/boat shows, area for campers, and fairs.  While there are no equine 

events being held, they can be used to house and stage other events that also contribute to 

the economy of the area.  

 

Statement of the Problem 

 The purpose of this study was to identify and investigate the importance of the 

equine industry in North Carolina and the economic impact created by the participants of 

equine events held at the Senator Bob Martin Eastern Agricultural Center.   
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Research Questions 

 The following research questions describe the focus and emphasis of this 

investigation. 

1. What are participants’ behavior patterns? 

2. What are the basic spending patterns of the equine participants? 

3. What is the potential economic impact in Martin County in result of the equine 

events held at the center? 

4. Could there be an economic development scenario implemented? 

 

Senator Bob Martin Eastern Agricultural Center 

In North Carolina, a center that functions as an equine center is the Senator Bob 

Martin Eastern Agricultural Center.  The Center is located in Williamston, North 

Carolina on 168 acres.  The site has potential of developing; outdoor dressage arenas, 

cross country courses, trails for recreation, more camping spaces, and more permanent 

stalls.  This state of the art facility is located in central, Eastern North Carolina and is 

conveniently accessible from the four-lane Highway 64 (North Carolina Department of 

Agriculture and Consumer Services, 2004).   
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Definition of Terms 

 This section defines the special terms used in this thesis.  They are listed here to 

facilitate reading and understanding of the research process and results.   

 

Equine.  Of or pertaining to a horse.  In this thesis equine, horse, horses, and an 

industry including diverse activities involving people and horses.   

 

Direct Impact.  A direct economic impact resulting from the equine industry that 

describes the economic performance of the equine industry and is measured in sales, 

employment and income payments.   

 

IMPLAN Model.  An IMPLAN Model is an input-output accounting matrix 

describing commodity flows from producers to intermediate and final consumers.   

 

Indirect Business Taxes.  This type of tax consists of excise and sales taxes paid 

by individuals to businesses.  Theses taxes are collected during the normal operation of 

these businesses but do no include taxes on profit or income.  Some examples of the 

Martin County indirect business taxes are hotel/motel taxes, liquor taxes, food taxes, and 

retail tax.   

 

Indirect Impact.  An indirect economic impact resulting from the equine industry 

that describes the economic action when members of the industry by goods and services 

from their suppliers.  This could be expressed in an example of tack shop owners buying 
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leather, tack nails, and any other material needed from their suppliers to produce saddles, 

halters, boots, and other demanded products.   

 

Leakage.  In this thesis leakage will be defined as the dollars that are withdrawn 

from the respending cycle.  Examples of leakages could be forms of long-term saving, 

non-local taxes, or spending on goods such as tack, feed supplies, or trailers that are not 

produced within Martin County, North Carolina.   

 

Induced Impact.  An induced economic impact made on the equine industry is 

described as what happens when employees and owners in the equine industry spend 

their wages, rental income, dividends and profits on consumer goods and services 

produced locally.  This could be expressed in an example of boarding stable owners in 

Martin County spending their revenue on a family outing in Williamston, North Carolina.   

 

Recreational Riding.  Recreational riding is when an equine enthusiast or 

individual rides for pleasure and does not focus on the monetary or point gain.  There is 

no competition involved and riding is for enjoyment only.  Examples of recreational 

riding are on a leisure weekend ride, group ride at a State Park, or for purposes of stress 

relief.   
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Chapter 2 

LITERATURE REVIEW 

Introduction 

 The following chapter reviews literature relevant to the scope, scale, and general 

impact of the US equine industry and specifically, the impact of equine centers.   

 

United States Equine Industry 

There are approximately 7 million Americans involved in the equine industry and 

1.9 million individuals own a horse (American Horse Council, 2004).  The median 

income for a horse-owning household is $60,000 with 14 percent of the horse owning 

households having an income under $25,000;  38 percent of the horse-owning households 

have an income under $50,000, while 64 percent of the household are under $75,000 

(American Horse Council, 2004). These equine enthusiasts are involved in the industry as 

owners, service providers, and volunteers.  Recreational participation totals 4.3 million 

individuals, while 3.6 million individuals participate in showing events (American Horse 

Council, 2004).  

 

North Carolina Equine Industry 

Research conducted by the North Carolina Department of Agriculture and 

Consumer Service (1996) found that 33,000 residents owned 133,000 horses (averaging 4 

horses per owner).  Eighty percent of the state’s equine population consists of light 

horses, with the American Quarter Horse most popular. These North Carolina equine are 

used for recreational purposes and collectively are worth $533 million.  Nearly $500 
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million is spent annually to help care for these horses and participate in equine-related 

events. Guilford, Union, Mecklenburg, and Wake are the counties with the highest 

population of horses while Guilford, Cabarrus, Rockingham, Mecklenburg, and Wake are 

the counties with the highest value (Vukina, Mowrey, and Roka, 2000).   

Three main economic impacts associated with the equine industry in North 

Carolina are direct, indirect and induced.  Direct impact is measured in sales, 

employment and income payments.  Indirect impact involves the interaction between the 

members of the industry buying goods and services from their suppliers.  Induced impact 

takes place when the industry employees and owners spend their revenue on consumer 

goods (Vukina, Mowrey, and Roka, 2000).  When all impacts are estimated, the total 

annual monetary economic impact of the equine industry in North Carolina is $704.4 

million.  More than $438 million include direct impacts; $313.4 million are purchases 

from other in-state businesses.   Property taxes from equine expenditures total $20.5 

million, which helps support state and local public service projects such as school, parks 

and construction.   Indirect impacts add $102 million, while induced impacts add $69.6 

million to the total industry economic value (Vukina, Mowrey, and Roka, 2000).   

Another positive impact the equine industry has on the state is through the 4-H Horse 

Program.  There are over 15,000 4-H horse projects annually, which helps North Carolina 

establish a ranking of the second largest 4-H Program in the country.  Mobley states that 

this program helps the equine industry financially and our youth obtain the skills to 

become responsible adults (Mobley, 2004). 

A study conducted on equine use shows that there are 33,000 participants in 

equine recreation activities in the state of North Carolina (Vukina, Mowrey, and Roka, 
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2000).    This amounts to 133,000 horses used in such events.  They can range from 

Sunday leisure rides to benefit trail rides.  This section of the North Carolina Equine 

industry creates annual revenue of $533 million which equals the amount of consumers’ 

expenditure in the state’s equine industry.  The research reported that urban areas create 

the most activity and revenue (Vukina, Mowrey, and Roka, 2000).    

 

Equine Industry in Other States 

 The following section describes the leading equine states and their programs and 

center emphasis.  Texas is described because of its emphasis on show events.  There is a 

similar situation taking place in the state of Virginia.   California has the most horses 

involved in recreational riding, while Kentucky has the largest equine tourism attraction 

(American Horse Council, 2004).  The equine characteristic of all the states provides 

knowledge and statistics that help one to understand the segments of recreational riding, 

show event participation, tourist attraction, and similar scenarios.   

 

Texas 

In 1993, Texas led the nation in number of registered equine. Texas horse 

industry participants total 953,983 with 288,839 owning horses.  The state’s equine 

owners average 3.7 horses per household. In 1993, there were over one million horses in 

the state of Texas, which consists of 15 percent of all horses nationwide (Texas 

Agricultural Extension Services, 1998).    The most common breeds in the state are 

American Quarter Horses, American Paint Horses, Appaloosa Horses, and American 

Miniature Horses.  The state is also home to numerous equine associations and industry 
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groups such as the American Quarter Horse Association, American Paint Horse 

Association and the National Cutting Horse Association (Texas Agricultural Extension 

Services, 1998).    

The industry provides more than 43,000 full time employment positions.  This 

figure compares with Rubber Products, Agricultural Forestry and Fishery Services, Wood 

Products and Transportation Services Industries.  There are almost 300,000 owners, 

family members and volunteers that spend $3 billion annually attending competitive 

events with over 250,000 horses.  Twenty-seven percent of Texan equine are used for 

pleasure or recreational riding while nineteen percent are used for showing and 

competition.  When the economic impact is totaled, the Texas equine industry has a total 

impact that exceeds $11 billion annually (Texas Agricultural Extension Services, 1998).   

 

Virginia  

 Virginia has 244,000 recreational horses; this number does not include the equine 

located at racetrack stables or horse lovers’ backyards.  These horses are used for 

recreational activities ranging from formal equestrian shows to steeplechase.  The most 

popular recreational participant event in Virginia is dressage.  Other activities practiced 

by Virginians are trail riding, showing, and eventing.  This area is also home to two of the 

five members of the 2004 United States Equestrian Eventing Olympic Team.   There are 

100 horse farms located in Montgomery County that are solely focused on providing 

boarding, training, and instruction to their customers.  The state’s equestrian centers 

provide areas to host sporting events and shows (Gerena, 2005).    
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California  

 The California equine industry consists of 6.9 million commercially and 

recreationally used horses, which are owned by 1.9 million owners (EnivroHorse 

Information Paper, 1998).  There are over 7 million participants who are active in the 

current California’s equine recreation and competition world (Hill, 2001). California has 

a highly diverse equine industry with activities ranging from rural breeding and training 

to urban racetracks and shows (EnivroHorse Information Paper, 1998).  There are five 

major tracks, two in the Northern part of the state and three in the Southern part of the 

state, that help generate revenue.  There are nine fair/expo facilities that house local 

equine events and other entertainment activities (Maddy, 1998).   

 The equine industry produces goods and services that total a value of $3.4 billion.  

The total economic impact is $11.4 billion with the industry generating 124,000, indirect 

and direct, full time jobs (EnivroHorse Information Paper, 1998).  California, along with 

the United States, has seen a dramatic increase in the recreational segment of the equine 

industry.  Of the national 2.9 million recreational horses, California has 278,000 active 

recreational equine.  This segment of the industry produces an economic impact of $2.8 

billion annually and supplies the state with 23,000 full time positions (Hill, 2001).   

 

Kentucky 

 As long as there has been a Kentucky there has been the cultural and financial 

aspect of horse racing and breeding (Adkins 2003).  Equine enthusiasts can enjoy a day at 

the races at one of seven tracks or visit museums, memorials, and galleries that are 

devoted to purely equine events.  Researchers have found that the equine industry is one 
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of the most important sectors of the economy for Kentucky. The state leads the nation in 

the production of registered Thoroughbred foals.  Kentucky has increased its share of foal 

crops from 19 percent to 29 percent of the total United States foal production (Adkins 

2003).  It currently has over 6.9 million registered horses and considers the equine 

industry their top state agriculture cash crop (Westrom, 2004).  Kentucky’s equine 

industry constitutes is the state’s number one annual tourist segment generating $951 

million and creating 14,600 tourism related jobs annually (Adkins, 2003, University of 

Kentucky, 2000).  There are two-dozen national equine organizations in the Lexington 

area (University of Kentucky, 2000). This industry creates 80,000 jobs and an annual 

impact of $5 billion, which is 7.5 percent of the entire state’s gross revenue (Adkins, 

2003). Equine sales alone totaled $650 million in 1998 (University of Kentucky, 2000). 

The industry contributes over $4 million GDP annually and has an economic impact on 

all 120 counties (Westrom, 2004).  The industry has a wide variety of segments which 

include, insurance and financial, veterinary medicine, tourism, a small army of trainers, 

breeders, feed suppliers pleasure riders, and people attending shows and museums that do 

not hold ownership of a horse.  A study conducted by the University of Kentucky Center 

for Business and Economic Research (CBER) in 1991 found that $30 billion of wage and 

salary earnings of households could be attributed to the direct/indirect effects of the 

equine industry (Adkins, 2003).   
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Equine Centers 

Review of the literature identified states with an equine industry that creates an 

economic impact as result of the development of centers that support equine events.  The 

centers are reviewed below:  

 

Virginia Horse Center, Lexington, Virginia 

 The Virginia Horse Center is one of the oldest and most successful public-private 

partnerships in the commonwealth of Virginia (Virginia Horse Center, 2005).  The 

facility opened in 1988 and has hosted 1,100 events over the last sixteen years.  During 

the 2000-2001 fiscal year the center held 76 events (Knapp and Barchers, 2001).  The 

facility is located on 600 acres in Lexington, Virginia.  The property consists of four 

barns, 577 stalls, two winterized barns with stabling for 180, three dressage rings, a cross 

country course, and several arenas with one seating 4,500, recreational vehicle park, 

museums, gift shop, banquet area and administrative area (Knapp and Barchers, 2001).  

The facility is home to numerous equine events such as dressage, breed specific shows, 4-

H events, and regional shows (Virginia Horse Center Website).  Other events that take 

place at the center are the National Bicycle League BMX Indoor Nationals and the Big 

South Men’s and Women’s Cross Country Championships (Virginia Horse Center, 

2005).   

 For year 2004 the center had an economic impact of $53.3 million on the state of 

Virginia, including the Lexington area, and provided 855 jobs for the state (Virginia 

Horse Center, 2005).  These figures have increased since the original study (2001), 

increasing $23.1 million over the past 3 years.  There were 150 jobs added to help 
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maintain the facility and activities.  The state and local taxes amounted to $4.5 million in 

2004, which was an increase from 2001’s $3.4 million (Virginia Horse Center, 2005).  

The Virginia Horse Center is planning to increase permanent capacity by expanding and 

booking larger shows.  This will help the facility surpass past revenue and economic 

impacts on the state and local areas.   

 

Fairplex, Los Angeles, California 

The Fairplex facility is an independent non-profit organization in Los Angeles, 

California.  It provides free educational and cultural development to the surrounding area 

(Fairplex Economic Report, 2002).  Fairplex hosts 300 annual events such as Barrett’s 

Equine Limited, Fairplex Park Thoroughbred Racetrack and Satellite, Los Angeles 

County Fair, and numerous other cultural and entertainment events.  These events attract 

over 1.3 million attendees from the Southern California area.  The high attendance helps 

produce a total annual economic impact of $363 million in the region and $417 million 

statewide (Fairplex Economic Report, 2002).  Tax revenue generated by Fairplex reached 

$11.6 million for the state of California, there are 6,000 full-time and 4,000 part-

time/seasonal employees maintaining the facility and events annually at Fairplex 

(Fairplex Economic Report, 2002).  

 The California equine industry has helped Fairplex to be home of the state’s most 

comprehensive equine facility.  The facility consists of live racing, satellite wagering, 

horse training, auctions, and equine shows.   Available areas include an outside lighted 

arena, warm-up arena, covered arena, administrative offices, 480 box stalls, 31 cement 

floor tack rooms, and a luxury recreational vehicle park including hook ups, swimming 
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pool and spa, mini mart, and laundry.  Equine business at the facility provides directly an 

economic impact of $38 million for the region and $46 million for the state (Fairplex, 

2005).   

 

Kentucky Horse Park, Lexington, Kentucky 

The Kentucky Horse Park is located in Lexington, Kentucky and is dedicated to 

human’s relationship with the horse.  The Kentucky Horse Park is a working horse theme 

park and equine competition facility (Rulliman, 2004).   Encompassing 1,200-acre, the 

park includes a working horse farm with 1,100 stalls and 21 barns with fifty breeds on 

display for tourists (Evans, 2003).  Campground sites, polo fields, an 1,180 seat indoor 

arena, a dressage complex, and several show rings can be found on the grounds (Evans, 

2003).  This nationally known park draws tourists by the busload at no cost to the 

taxpayer (University of Kentucky, 2000). Kentucky Horse Park records 913,000 visitors 

annually and hosts 80 special events such as the Rolex Kentucky 3-Day Event (Rulliman, 

2004).   

 This facility created an economic impact of $163.7 million in 2003 ($63.5 million 

in indirect impact and $100.2 million in direct impact). In comparison, there was an 

impact of $17.7 million generated by state and local taxes (Jackson, 2004).  In 2003 the 

Kentucky Horse Park generated 4,000 individual jobs statewide, an increase from 2002.  

A four month display of the All the Queen’s Horses in 2003 attracted 175,000 visitors to 

the facility, while a display in 2000 of Imperial China drew approximately 192,000 

visitors to the park (Evans, 2003). 
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The Senator Bob Martin Eastern Agricultural Center 

The center is located in Williamston, North Carolina on 168 acres.  This state of 

the art facility is located in Central, Eastern North Carolina and is conveniently accessible 

from the four-lane Highway 64 (North Carolina Department of Agriculture and 

Consumer Services, 2004). The site has potential for developing outdoor dressage arenas, 

cross country courses, trails for recreation, more camping spaces, and more permanent 

stalls.  Figure 1 provides a map location of the Senator Bob Martin Eastern Agricultural 

Center.   
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Figure 1. Location of the Senator Bob Martin Eastern Agricultural Center in 
Williamston, North Carolina  Sources: North Carolina Department of Agriculture and 
Consumer Services .   



 

Phase one completed consists of a 150’ by 300’ arena designed for versatility to 

meet the needs of all livestock events with a fully enclosed 75’ by 125’ warm-up arena 

attached (North Carolina Department of Agriculture and Consumer Services, 2004). The 

arena has permanent, flip-up, individual seating for 2,286 spectators, along with 

temporary, removable bleachers and 10,000 square feet for vendor concourse.   The 

facility is equipped with the most modern custom designed ground and watering 

equipment providing the capability to control and maintain ideal conditions.  The raised 

center, gable roof design creates a well ventilated air circulated environment for the 

spectators, participants, and animals.  The facility has two 150 permanent stall barns with 

sliding doors, full aluminum, grilled fronts, ties on all four walls, and permanent 

galvanized folding blanket racks with the ability to house 80 portable stalls under 

permanent roofing.  There are bathrooms and shower facilities and full service wash 

racks for animals located in each barn unit.  The facility is home to a 17,000 square foot 

Meeting Center and Exposition Hall, which is climate controlled for comfort (North 

Carolina Department of Agriculture and Consumer Services, 2004).  A floor plan of the 

area and a typical barn are shown in Figure 2 and Figure 3.   
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Figure 2.  The Coliseum Arena at the Senator Bob Martin
Eastern Agricultural Center Sources: North Carolina  
Department of Agriculture and Consumer Services 

 

 

         

  

 

 

http://www.agr.state.nc.us/markets/facilit/agcenter/william/i
ndex.htm 

 

Figure 3.  Barn layout at the Senator Bob Martin Eastern 
Agricultural Center Sources: North Carolina Department of  
Agriculture and Consumer Services 

 

 

 

http://www.agr.state.nc.us/markets/facilit/agcenter/william/index.
htm 
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A second phase of development was recently completed and consists of a 14,000 

square foot Multi-Purpose building, 100 full service recreational vehicle sites, a 

maintenance building, and an outdoor 120’ by 240’ covered warm-up arena.   Phase 

three, which is currently being initiated, will include a maintenance building and two 

barn units resulting in 300 more permanent stalls (North Carolina Department of 

Agriculture and Consumer Services, 2004).  Phase 2 and Phase 3 enhancements to the 

Center are depicted in Figure 4.  

 

 

 

 

Figure 4.  Layouts for Phase 2 and Phase 3 at the Senator Bob 
Martin Eastern Agricultural Center. Sources: North Carolina 
Department of Agriculture and Consumer Services 
http://www.agr.state.nc.us/markets/facilit/agcenter/william/index.htm 
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 Phase two and three will help increase the ability to house more participants and 

their horses.  The third phase will increase the number of stalls at the facility.  Instead of 

the present 300 permanent stalls there will be 600 permanent stalls.  Two additional barn 

units will be built to add stalls and their amenities to the facility for participant use.  With 

the increase of stalls comes increase in economic impact the facility could have on Martin 

County.  There could be more participants visit the area and spend on lodging, food, and 

shopping.  The projected growth could help the area increase economic impact. 

 

Summary 

 In summary, the literature outlines the importance of the United States equine 

industry, the equine industry in North Carolina and other selected states.  Also, the 

importance of center and facilities that host equine events is reviewed.  In addition, the 

facilities of the Senator Bob Martin Agricultural Eastern Center are described and the 

value of identifying the economic impacts of the center is proposed.  The next chapter 

describes the methods and procedures employed to estimates the impact and value of 

equine events held at the Senator Bob Martin Eastern Agricultural Center. 
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Chapter 3 

METHODOLOGY 

 This chapter describes the process and methods used to collect data and conduct 

an economic impact analysis of equine events for the Senator Bob Martin Eastern 

Agricultural Center.   

Data were collected from participants of ten equine events held at the Senator Bob 

Martin Eastern Agricultural Center during 2003.  The events were selected based on the 

anticipated numbers of participants and representation of the range of events held at the 

center.   

 

Delimitations 

 This section helps establish and state the boundaries which have been placed on 

the study by the researcher.  Delimitations refer to the external validity of the study.  The 

section includes delimitations of events measured, subjects’ characteristics, and surveyed 

time.  The first delimitation was the fact that there were only ten equine events surveyed.  

This event sampling excludes some participants from being surveyed and may therefore 

influence expenditures and other data collected.  Secondly, the surveys were distributed 

on Saturday mornings and afternoons.  This may have lowered the participation rate by 

only distributing one day during the weekend event.  The last delimitation is there were 

only equine participants surveyed.  There was no information collected from individuals 

involved in events other than equine events which could have an affect on the economic 

impact estimates for the center.    
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Limitations 

 Limitations of this thesis are the shortcomings of the study.  This section could 

include sample instruments, environmental factors, and control of variables weaknesses 

or shortcomings.  Limitations refer to the internal validity of the study.  The main 

limitation of this thesis was that the questionnaire return rate was low.   There was a high 

rate of participants not answering all of the questions in the questionnaire.  Respondent 

self selection may have resulted in biased estimates of equine participant spending.  

Another limitation of this study was the entire equine event season was not represented in 

the data.  Without this representation the data does not represent all the participants that 

are involved in the equine events held at the Senator Bob Martin Eastern Agricultural 

Center.  The last limitation is the lack of equine knowledge in the development of survey 

questions.  Incorporation of this knowledge would help create a questionnaire that would 

result in a better participant response.   

 

Data Collection  

 A questionnaire was distributed in the barn area so that participants could take the 

time to complete it (Appendix A).  Mr. Rick Hardy, a PhD. candidate in Parks, 

Recreation and Tourism Management at North Carolina State University, distributed the 

survey.  He distributed the questionnaire while walking up and down the rows of the 

barn.  When finished with one barn, he would go on to the next.  He distributed the 

questionnaires in Barns A through D.  To make sure all equine event participants 

received the questionnaire he backtracked through the barns.   
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 The questionnaires were distributed on Saturday mornings and afternoons during 

ten equine events.  Questionnaires were collected approximately two hours after 

distribution. 

 The questionnaire (Appendix A) consisted of twenty-four questions about reasons 

for visiting the center, party composition, length of stay and expenditures associated with 

participation in the equine event the Senator Bob Martin Eastern Agricultural Center.   

   

IMPLAN Model   

This Model is a personal computer based economic analysis system.  The USDA 

Forest Service developed the model to in the mid 1970’s to estimate the economic impact 

and activity in a community.  The current IMPLAN (Impact Analysis for Planning) is 

maintained and sold by the Minnesota IMPAN Group (MIG) (Natural Resource 

Conservation Service, 2004).  Databases allow users to “develop local level input-output 

models that can estimate the economic impact of new firms moving into an area” 

(Minnesota IMPLAN Group, Inc, 2003).  IMPLAN is an input-output accounting 

describing commodity flows from producers to intermediate and final consumers.  This 

system was designed for three main purposes: 1) data retrieval, 2) data reduction and 

model development, and 3) impact analysis (Minnesota IMPLAN Group, Inc, 2003).   

The Minnesota IMPLAN Group created two major parts: 1) a national-level technology 

matrix and 2) estimates of sectorial activity for final demand, final payments, industry 

output and employment for each county in the United States along with state and national 

totals (Minnesota IMPLAN Group, Inc, 2003).  There are numerous study area reports 

the IMPLAN user can access.  Some of these reports are Institution Commodity Demand, 
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Social Accounts Reports, Structural Matrices, Industry by Industry Reports, Multipliers 

Reports, and Impacts Reports.   

Economic multipliers are used to help measure the economic impact of the study.  

These economic multipliers are numbers used to estimate economy-wide impacts of 

industry-specific economic changes (Kay, 2002).  Each can be viewed as an empirical, 

quantified measurement of “the strength of the economic linkages between a given 

industry or economic sector and the rest of the regional economy” (Kay, 2002).  When 

the extent of the linkages is greater the size of the multiplier will be greater. A result of a 

larger multiplier will create a greater economy-wide dollar or employment impact (Kay, 

2002). 

There have been numerous studies where IMPLAN was used to create economic 

impact results.  One example is a study performed by Cutler, Davis and Schwarm in 2000 

on the Economic Impact of Tourism in the Fort Collins Economy.  The study reflected 

the economic impact that business travelers, conventioneers, and tourists have on the 

economy through their expenditures for lodging, restaurants, and retail.  The researchers 

were interesting in how expansions in three types of lodging would impact output, 

employment, and tax revenue for the City of Fort Collins (Minnesota IMPLAN Group, 

Inc, 2003).   

Another example of the use of IMPLAN is the study performed by Lord and 

Strauss in 1996.  Their study compared the economic impact of travel and tourism in nine 

contiguous Pennsylvania counties.   Numerous impact multipliers were developed for 

every county participating.  Every multiplier was dependent on the size of the county’s 

economy.  Their study compared the sum of each county economic impact to economic 
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impact of travel and tourism for the entire region (Minnesota IMPLAN Group, Inc, 

2003).     

The last example of how IMPLAN can be used is estimating the economic 

impacts of a proposed sports facility.    A study performed at Ohio State University by 

Kraybill and Gabe in 1998 measured the economic impacts of a proposed Major League 

Soccer stadium in Dublin, Ohio.  Economic impacts were estimated for the Dublin area 

only and measured in terms of new personal income and employment.  The study showed 

how the stadium would effect the city in present value and in future value of a 25 year 

period (Minnesota IMPLAN Group, Inc, 2003).   

These examples show the extent of IMPLAN Model applications and are 

situations similar to the Senator Bob Martin Eastern Agricultural Center.  Using 

IMPLAN to estimate the economic impact of the center will be valuable to the state of 

North Carolina, Martin County and the Senator Bob Martin Eastern Agricultural Center.  

IMPLAN can be applied to other centers in the state and the impacts compared.  The 

Model can also be used to measure the economic impacts of a proposed center, so the 

surrounding area can prepare for the needs and requirements of new center.   

The inputs are economic contributions to the local economy including: 1) 

spending of visitors to an area, 2) capitol investment in the economic sectors in an area, 

3) infrastructure development investment in an area, and 4) government section 

investment in an area. 

The outputs are: 1) direct, indirect, and induced expenditures, 2) employment 

attributable to the estimated expenditures, 3) property taxes attributable to the estimated 

expenditures, 4) total value added to the economy of an area, and 5) leakage from the 
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economy of the area. The estimated outputs are the result of the application of economic 

multiplies to industry-specific economic changes.  IMPLAN was chosen in this analysis 

because it allows the analysis of development scenarios that represent changes in 

projected spending in an area.   

 

Economic Impact Analysis 

 This assessment of the regional economy and estimates of economic impact used 

the expenditure data resulting from the surveys from the ten equine events and the 

Senator Bob Martin Eastern Agricultural Center in 2002-2003.  Specifically, the data 

used were the average expenditures of the equine event participants and the projected 

increased visitation generated by proposed new facilities.    
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Chapter 4 

ANALYSIS AND RESULTS 

This chapter discusses the analysis of the data and presents results.  The chapter is 

divided into two sections.  The first section discusses the results of the Senator Bob 

Martin Eastern Agricultural Center participants’ survey.  The second section discusses 

specific economic impacts the participants and their activities at the Senator Bob Martin 

Eastern Agricultural Center had on Martin County.   

 

Demographic Information 

The information provided below are the results of the Williamston Area Visitors 

Survey.   

 

Party Size 

 The average adult party size was 3.28 individuals while the number of children 

was 3.23.  Seventy-two percent of the respondents were female, with an average age of 

41.3 years. Majority (74%) of the participants responded to have some college education 

or beyond (Gustke and Hardy, 2003). The mean total family income was $74,000.   Zip 

codes reflecting state of residence were predominantly from North Carolina (62.25%) and 

Virginia (30.61%).  Other states rounding out the top five were Maryland (2.04%), 

Pennsylvania (1.02%), and South Carolina (1.02%).  When asked if they had traveled to 

the Senator Bob Martin Eastern Agricultural Center before 94.90 percent answered “yes”. 

Individuals, who answered “yes”, had averaged 9.30 prior visits (Gustke and Hardy, 

2003).  Almost 78 percent of the 98 respondents answered they were visiting the Senator 
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Bob Martin Eastern Agricultural Center for a specific equine event.  The top eight equine 

events in which respondents were specifically visiting Williamston for are shown in 

Table 1.   

 

TABLE 1. 
Specific Events for Trip Purpose 

Specific Event  Respondent Percentage 
 n=98 
  
Horse Show/Horse Event/Arena 36.00% 
Sunny Side Open 15.75% 
Blue Ridge Reining 14.63% 
VQHA Gone South 10.00% 
Carolina Classic 5.63% 
Firecracker Jubilee Horse Show 5.63% 
March Magic II 5.63% 
AQHA 2.25% 

 

Trip planning was dominated by the individual participating in the survey. 

Respondents learned about the center from previous visits, family and friends, and equine 

magazines (Gustke and Hardy, 2003).  The months respondents visited the center the 

most were between March and July.   When asked if they would return for another visit 

96.6 percent said, “yes” and the majority would like to return between the months of May 

and September.  Visitors rated their visit to Williamston and the average rate was 4.07 

out of a possible five (Gustke and Hardy, 2003).   

  

Travel and Stay 

 The majority participants, 66 percent, arrived at the Center by automobile, while 

the reminder traveled by truck with a horse trailer in tow, (23.38%), or recreational 
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vehicle/camper, (10.39%).  Travelers’ length of stay ranged from one to six days with an 

average of 2.7 nights (Gustke and Hardy, 2003).  When asked of the respondents “How 

many nights will you spend in Williamston,” almost 95 percent of the respondents stayed 

over night. Of this percentage nearly 67 percent stayed at local hotels and motels in the 

Williamston area. 

 

TABLE 2. 
Lodging in Williamston 

Lodging Respondent Percentage 
 n=65 
  
Holiday Inn 54.84% 
Fairfield Inn 17.74% 
Comfort Inn 12.90% 
Hampton Inn 9.68% 
Days Inn 4.84% 
Total 100.00% 

 

The remainder of participants who were not lodging in Williamston either stayed in a 

camper/RV/horse trailer or commuted to the event from own residence or local family 

residence (Gustke and Hardy, 2003).   If the respondent was residing in their camper it 

was located on the Senator Bob Martin Eastern Agricultural Center at the facility’s fully 

serviced recreational vehicle (RV) site.  If the respondents were not occupying an RV, 

they had horse trailers that are extravagant enough that included living quarters (Gustke 

and Hardy, 2003).   
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Expenditures 

 The Williamston Visitor Survey requested information for expenditures that 

visitors incurred during their trip to an equine event.  There were five expenditures that 

the survey questions focused on; lodging, food/meals, attractions/amusements, shopping, 

and transportation/fuel/airfare (Gustke and Hardy, 2003).  (Table 3.)   

               

  

TABLE 3. 
Estimated Expenditures 

Expenditures Spending Amount 
 n=98 
  
Lodging $214.43  
Food/Meals $132.97  
Attractions/Amusements $244.75  
Shopping $115.81  
Transportations, Fuel, Airfare, etc.   $72.10  
Total* $503.91  

    * Includes “other” expenditures so column does not sum to Total, 
     and not all respondents had all expenditures in each category.    
  
 

Impact Components  

 When analyzing the impact of the center on the surrounding area IMPLAN 

estimated three components; direct, indirect and induced.  The first direct effect is stated 

by IMPLAN as a set of expenditures applied to the predictive model for impact analysis 

(Minnesota IMPLAN Group, Inc Website, 2003).   This effect describes the economic 

performance of the industry.  Measurements of this effect are represented in sales, 

employment and income payments.  The second effect is indirect.  IMPLAN states that 

indirect is the additional impacts caused by industries purchasing from other industries in 

an input-output model (Minnesota IMPLAN Group, Inc Website, 2003).    It can also be 
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described as the economic action when members of the industry buy goods and services 

from their suppliers.  The last component is induced impact.  This impact includes 

household expenditures in an input-output analysis (Minnesota IMPLAN Group, Inc 

Website, 2003).   An example of induced impact is when employees and owners in the 

equine industry spend their wages, rental income, dividends, and profits on consumer 

goods such as food, clothes, and cars.   

 

Economic Impact 

To estimate economic impact, assumptions were made about the number of 

parties participating in equine events at the Senator Bob Martin Eastern Agricultural 

Center.  It was assumed that, an average of 60 parties participated on the average of 30 

events in 2003.  The number of parties are based on observations Hardy (2003) during 

data collection, while the number of events is based on a three year average of the 

number of events held in 2002 (33 booked weekends and 26 events), 2003 (42 booked 

weekends and 32 equine events), and 2004 (43 booked weekends and 38 equine events).    

A scenario of future increases in the number of parties and number of events was 

developed using existing spending data.  This scenario consisted of 100, 175, and 300 

parties, based on 30 annual events and $780.06 spent by each party.  The economic 

impact is measured in annual parties of 1800, 3000, 5200, and 9000.  

The total economic impact for 1800 parties was approximately $1.5 million. This 

represents economic value currently resulting from the existing level of participation and 

number of events.  If participant parties were increased to 100 instead of 60 the economic 

impact could nearly doubled, as viewed in Table 4.   
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TABLE 4. 

Economic Impact for Parties 

Parties Direct Indirect Induced Total 
     
1800 $1,307,060.00 $166,162.00 $   682.00 $1,473,904.00 
3000 $2,178,433.00 $276,937.00 $1,137.00 $2,456,507.00 
5200 $3,775,950.00 $480,024.00 $1,970.00 $4,257,945.00 
9000 $6,535,299.00 $830,811.00 $3,410.00 $7,369,520.00 

 

More parties can also play a role in increasing the direct economic impact along 

with indirect and induced economic impact.  When the parties are increased to 5200 and 

9000 their economic impact is substantially increased. However, boarding limitations 

currently constrains the number of parties that can use the facility.   

Table 5 shows the employment impact for Martin County.  This is the total 

number of both full-time and part-time workers within Martin County.  As the number of 

parties increases there is more income that is being created in the county.  

 

TABLE 5. 

Employment Impact for Parties 

Parties  Direct  Indirect Induced Total 
     
1800   41.2 1.7 -  42.9 
3000   68.6 2.8 -  71.5 
5200 118.9 4.9 -                123.9 
9000 205.9 8.5 -                214.4 

 

 More jobs are created and income is provided to the employees to spend in the 

county on products and services.  Employment impact reflects the need for more 

employees when demand for products and services increase.  The more parties that 
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participate in the Senator Bob Martin Eastern Agricultural Center the more individuals 

are needed to meet the demand.  There will be more occupants at hotels and more 

customers in local restaurants.  To meet these service demands, Williamston will require 

more employees to help create a positive environment for the visitors.  Additional 

employees serving within the community will help make a Williamston visit more 

enjoyable which will hopefully lead to repeat visitation.   

Table 6 indicates the indirect business taxes collected for party numbers of 1800, 

3000, 5200, and 9000.  When increasing the party size to 3000 the total indirect business 

tax nearly doubles.  The figures show a substantial increase in both the direct and indirect 

segments of the tax. 

 

TABLE 6. 

Indirect Business Taxes for Parties 

Parties  Direct  Indirect Induced Total 
     
1800  $  131,387.00   $    6,948.00          -     $ 138,336.00  
3000  $  218,978.00   $  11,581.00          -     $ 230,560.00  
5200  $  379,562.00   $  20,073.00   $ 1.00   $ 399,637.00  
9000  $  656,935.00   $  34,742.00   $ 1.00   $ 691,679.00  

 

 

These taxes paid by individuals to businesses are collected during the normal 

operation of the businesses but are not included on the profit or income statement of the 

businesses.  The direct segment of the indirect business taxes is the majority of the total 

for each party.  There is an increase of nearly $87,591.00 when the number of parties is 

increased to 3000.  When the number of parties is increased to 5200 the direct segment of 
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the indirect business tax is increased by $248,175.00.  The largest increase in parties 

results in a nearly $525,548.00 direct segment increase.  The indirect segment nearly 

doubles as number of parties increase.  The total indirect business taxes reach 

approximately $692,000 for 9000 parties. Finally, a summary of the economic impact for 

all the scenarios follows in Table 7. 

  

TABLE 7. 

Summary of Total Economic Impact 

Parties 
 Economic  

Impact  Employment Impact 
Indirect Business  

Taxes 
    
1800  $ 1,473,904.00    42.9  $ 138,336.00  
3000  $ 2,456,507.00    71.5  $ 230,560.00  
5200  $ 3,775,950.00  123.9  $ 399,637.00  
9000  $ 7,369,520.00  214.4  $ 691,679.00  

 

Table 7 shows how economic, employment, and indirect business tax impact the 

Martin County economy.   The increase in number of parties creates more revenue that 

stays in the boundaries of the county and creates more benefit for the residents and 

businesses in that area.   
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Chapter 5 

RECOMMENDATIONS 

 

A significant challenge and limitation of the Senator Bob Martin Agricultural 

Center is the stall capacity of the center.  Increased participation made possible by 

increasing the number of stalls will also lend to an increased demand for services and 

facilities at the center and in the Williamston area.  The current 300 stalls should be 

increased and is expected to happen in the Phase three expansion of the center.  This will 

result in 600 stall available to help with the economic development scenario proposed in 

this thesis. 

There is also a relationship between the number of prestige events and level of 

impact.    Scheduling more prestige events could increase economic impact.    There is 

the likelihood that there would be more event participants and spectators involved with a 

prestige event.  An optimum mix of equine events would increase the economic impact of 

the center and a solid mix of events could involve three types of events, benefit shows, 4-

H events; and breed specific regional events.  This could help increase participation and 

result in a positive revenue stream for the center.   

In the Williamston area there is a need for tack shops and vendors.  Economic 

leakage for supplies and services should be reduced. Instead of outside vendors coming in 

and then leaving with the revenue, it could be retained and reinvested in the area.  

Incentives to local vendors and tack show owners could include discount vendor fees 

which would increase vendor participation in events and result in possible name brand 

sponsorships of events.   
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The number of booked weekends and equine events are increasing at the Senator 

Bob Martin Eastern Agricultural Center.  During 2002 there were 33 booked weekends 

and 26 equine events.  The numbers increased during 2003 to 42 booked weekends and 

32 equine events.  During 2004 a total of 43 booked weekends and 38 equine events were 

scheduled.  The numbers of events could be increased thereby creating more economic 

impact.  By increasing the number of stalls there would be an increase of equine able to 

participate in the events.  With an increased capacity for number of equine at each event 

there is an additional possibility of increased economic impact.   

According to the Williamston Visitors Study (Gustke and Hardy, 2003), the 

Williamston area lacks services, facilities, and amenities that the participants want.  The 

Williamston area could include more dining choices, lodging choices, shopping choices, 

and provide graveled parking lots to meet the declared needs of equine event participants.  

All these were ranked poorly in the Williamston Visitors Study (Gustke and Hardy, 

2003).  Addressing these concerns would help create a more positive environment and 

help attract new participants. 

When addressing the need for dining choices, restaurants in the area could stay 

open longer and have a special menu available.  Menu choices could focus on simple 

entrees to reduce preparation time, cost, and consumer dissatisfaction.   This would create 

more choices and potentially more revenue for the area.   

Shopping choices were also a concern of participants.  There are few shopping 

areas to choose from in the Williamston area.  Creating more shopping areas would 

require a significant investment.  The center could invest in local shops and tack shops to 

help increase choices for the participants and also increase the revenue for the facility.  
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The majority of event participants are female and a collection of shopping opportunities 

could increase their spending in the area. 

Lodging choices for the area are limited because of location and the traffic 

volume of visitor traffic.  For a motel or hotel to invest in the area might create financial 

hardship to the investor and not create the expected outcome.  There would need to be an 

increase in participation and spectators before there would be justification to build new 

lodging choices.    

The last main concern of the participants was the need for graveled lots. 

Participants complained about muddy parking lots and areas around the facility.  When 

there are vehicles that are pulling trailers it is a significant concern to have traction in 

parking areas and to provide safe roadways.  The center needs to make sure the lots are 

safe and have the traction needed to enter and exit the facility grounds.  This would 

decrease any liability that could be created and also please the participants.  

 

Future Research 

 Future research needs to focus on collection data for all equine events at the 

Senator Bob Martin Eastern Agricultural Center during a calendar year.  The data used in 

this thesis was from the ten of the largest events at the Senator Bob Martin Eastern 

Agricultural Center. An annual study of all equine and other types of events would 

produce more accurate data on participant use patterns and expenditures for the center.   

 A detailed satisfaction survey should be implemented.  Hardy (2003) touched on 

participant’s satisfaction with the facility; however a more detailed survey would give the 

Senator Bob Martin Eastern Agricultural Center a more accurate assessment of the areas 
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in which they are succeeding and in the areas that need attention.  For example, a survey 

could measure hospitality of the community, facility, events, center accessibility, 

management ability, and the implementation of changes.  Survey results could help guide 

the services and programs offered by the center. 

 Another analysis that could help facility management of the facility aspect of the 

participants focus would be to conduct an Important-Performance Analysis. The 

Important-Performance Analysis was developed by Martilla and James in 1977.  The 

Analysis provides a way to see both strengths and weaknesses of the organization.  The 

Important-Performance Analysis involves four steps. The first step is developing a list of 

attributes which describes the object of the study.  This step is the most crucial and it is 

essential to develop an accurate list that reflects the important attribute of the product, 

service or facility of the study (Mengak, Dottavio, and O’Leary, 1986).  The second step 

involves developing and conducting a survey.  The survey first asks people to rate the 

importance of an attribute in an ideal situation.  Then the survey asks them to rate the 

same attribute in relation to an actual situation (Mengak, Dottavio, and O’Leary, 1986).   

The next step involves calculating the perceived importance and performance of 

each attribute.  The fourth and last step involves presenting the data in an easily 

interpreted form, an “action grid.” Each attribute is plotted on the grid according to the 

importance and performance calculations (Mengak, Dottavio, and O’Leary, 1986).   

 The grid provides a quick and easily understood picture for the participants.  The 

grid consists of four quadrants. The first quadrant is where performance levels are low, 

but the attribute is perceived to be very low (Mengak, Dottavio, and O’Leary, 1986).  

This quadrant is where improvement should be concentrated on.  Quadrant two is known 

 41



 

as the “keep up the good work.”  There are both high levels of performance and 

importance placed on this quadrant.  The organization is doing well and has established 

strengths.  They should continue to perform at the current level (Mengak, Dottavio, and 

O’Leary, 1986).  The next quadrant is viewed as the “low priority” area.  The attributes in 

this quadrant has low importance and a low rating for performance.  The organization 

should not place a large amount of attention or resources on these attributes.  The last 

quadrant is the “possible overkill” section (Mengak, Dottavio, and O’Leary, 1986).  

Attributes of low importance are placed in this section.  Managers should evaluate these 

attributes and direct resources elsewhere.  The importance is high but performance levels 

are fairly low, creating a low demand for these attributes (Mengak, Dottavio, and 

O’Leary, 1986).   

The Important-Performance Analysis could easily be implemented at the Senator 

Bob Martin Eastern Agricultural Center (SBMEAC).  A survey could be conducted to 

rate the importance of the attributes and measure the performance.  Center management 

could use the results to focus attention and resources.  This could lead to more satisfied 

customers and participants, while facilitating the effective development of facilities and 

programs. 

Facility managers can use the Important-Performance Analysis results to help 

create a satisfying environment and experience.    Managers of equine facilities easily get 

consumed with arena concerns, payroll, and facility updates.  When managers are 

unaware of participant wants and needs it becomes difficult to provide above satisfactory 

service.  By conducting Important-Performance Analysis managers could better meet the 

demands and needs of participants. The resulting satisfaction will help attract more 
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participants and events, and thereby increase the economic contribution of the center to 

Martin County, and the town of Williamston, North Carolina.  The Senator Bob Martin 

Eastern Agricultural Center could create a facility that provides all the demanded features 

and more.  This satisfaction could help attract more participants and increase revenue for 

the center.   
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Williamston Area Visitor Survey  
 
 
The Town of Williamston is seeking your help to better understand the image it 
projects.  The Town has partnered with Audubon International and North Carolina 
State University in an effort to help Williamston further develop as a sustainable 
community.  The information you provide will go a long way in creating the foundation 
for which we move forward.  Please take a few minutes to complete this questionnaire.  
You answers will be treated with the utmost confidentiality and will only be presented 
in summary form.   
 
Thank you for your patience and please come and visit us again in the future. 
 
 
Tommy Roberson 
Mayor, Williamston 
 

Ron Dodson 
Audubon International 

 
Larry Gustke 
North Carolina State 
University 

 
 

Instructions: 
Please fill-in ,circle or check the appropriate boxes as you complete this questionnaire. 

 
1.   What is the primary purpose of this trip?: 
1. Business 
2. Leisure 
3. Vacation/Getaway 
4. Visiting as part of a longer trip.  If so, what other places does this trip include? 

 5.________________________________________ 
 6.________________________________________ 
 7.________________________________________ 
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9. VFR (visiting friends and relatives) 
10. Here for specific event.  Which one:________________________________ 
11. Other 
(specify:_________________________________________________________________
____________) 
 
2.  How many nights will you spend in Williamston? ______(number of nights) 
 
3. Are you lodging in Williamston?  
1 -   Yes      If Yes which property?____________________________________ 
2 -   No       If NO, the where?________________ and what property?______________  
 
4.  Including you, how many people are in your party?  1 - _______# adults   2- _______# 
children (under 18 years old) 

 
5.  What is your home zip code? _______________________ 
 
6. Are you the planner for this trip?   

1.   Yes  
If not are you:  2. Spouse/ or                   3. Family/Friend traveling with primary planner 
    
7.  What made you choose Williamston for your vacation/getaway? 
    
________________________________________________________________________
________________________________________________________________________
________________________________________________________________________
________________________________________________________________________ 
 
 
8.  Have you ever traveled to Williamston before this trip? 
1 -   Yes 
2 -   No 
 If yes, how many times have you visited Williamston? 
 

3  -  Number of times __________ 
 

 
9.   Please name the month you’ve visited before. 
 

    1    2    3   4    5   6   7   8    9  10   11   12 
  Jan.  Feb. Mar. Apr. May Jun. Jul. Aug. Sept. Oct. Nov. Dec. 

 
10. Where did you find the information you needed to plan a trip to Williamston?    
(circle all that apply)

 Recommendation:  
  1 – Friend/Family 
 
   

Info sent by convention planner: 
 
 2 – Convention Info 
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Magazines:    
  3 –  Southern Living 
  4 –   Country Living 
  5 –  Horse Illustrated  
  6 –  Practical Horseman 
  7 –  Friendly Exchange 
  8 –  Endless Vacation 
  9 –  Reader’s Digest 
  10 – Woman’s Day 
  11 -  Better Homes & Gardens 
  12 – Horse 
  13 – Dressage Today 
  14 -  Other:_______________________ 
   
Newspapers: 15 – Newspaper travel features  
 
Other   16 – Other (please specify) 
________________________________ 
     

 
Brochures: 17 – Martin County 
   Visitor Guide 
Already Knew:  
    18 – Already knew – been there before 
 
Internet:     
   19 – Williamston web site    

20- NC Tourism web site 
21- Sen. Bob Martin Eastern Ag Center web site 

 
 Welcome Center:   
    22 – NC Welcome Center (I-95) 
    23 - NC Welcome Center (I-85) 
    24 – Williamston Visitors Center 
 
Guides: 
    25 – North Carolina State Travel Guide  
    26 – AAA Tour Guides 
     
 



 

 
 
11.  As I read the following list of activities, please tell me if any member of your travel party 
has or will do these on this trip.     (Circle all that apply). 
 

1 – camping  6 – visit a museum 11 – visit TAMU 16 – participate in a sports  
        event 

2 – biking  7 – visit an art gallery 12 – walking downtown 17 – attend a sports event 
3 – business  8 – play golf 13 – attend a festival 18 – visit a historic site 
4 – shopping  9 – meeting/seminar 14 – antique shopping 19 – attend a cultural event 
5 – hiking 10 – visit presidential 

library 
15 – driving/sightseeing 20 – other 

________________________
 

 
 
12.  When you think about Williamston what words or images first come to mind? 
 1 - ________________________ 
 2 - ________________________ 
 3 - ________________________  
 
13.  What mode of transportation did you use to travel to Williamston? 
 1 – automobile 
 2 – RV/Camper 
 3 -  Other:_______________________________________________________ 
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14. Following is a list of attractions & events offered in and around Williamston.   

First, check (√) those that you visited & rate from 1 to 5, (1=poor, 3 is Average, & 
5=excellent) 
Second, check (√) those you heard of & didn’t visit, then check those you have never 
heard of. 

 

 

Attractions 

(√) 
Visited 

 

(Rate 5 to 1) 

Rating 

(√) 
Heard of it, 
didn’t visit 

(√) 

Never 
heard of it 

Senator Bob Martin Eastern Agricultural 
Center

    

Historic Downtown Williamston shops and 
restaurants

    

Historic Downtown Williamston Residential 
District

    

Moratoc Park     
Roanoke River Paddle Camping Trail     

Roanoke River Nat. Wildlife Refuge & 
Charles Kuralt Trail

    

Farm Life Disc Golf     
Events     

The Message of Easter Outdoor Drama 
(Spring) 

    

Mai Fest (Spring)     
Tobacco Market Opening (Summer)     

Martin County. United Way Team Bass 
Fishing Tourney

    

NC Country Stampede (Fall)     
Stampede in the Park Rodeo (Fall)     
Biggs House Sampler (December)     

Christmas Illumination (December)     
Regional Attractions     

Wright Brothers Memorial (Kitty Hawk)     
NC Aquarium on Roanoke Island (Manteo)     

Down East Motor Speedway (Robersonville)     
NC Eastern Environmental 4-H Education 

Ctr. (Columbia) 
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15.  Which of the following would you participate in if offered in Williamston? 
     (circle the number of  ALL that interest you) 
 

1 – antique trail 5 – farm tours 9 – biking/cycling tours 
2 – golf resort 6 – spring/summer festival 10 – river science and/or 

river resource center 
3 – guided river tour 7 - crafts museum 11 - fine dining restaurant 
4 – regional fair  8 – outlet mall 12 - other:_______________

 
16.  Please estimate how much you will spend during this trip to Williamston?: 
1.   $____________lodging 4.   $____________ shopping 
2.   $____________food/meals 5.  $_____________transportation/fuel/airfare etc 

3.   $____________attractions/amusements   6.  $_____________TOTAL                                           

    
 
17.  Overall, on a 5 point scale (where 5 is Excellent, 3 is Average, and 1 is Poor), how 
would you  
 rate your visit to Williamston? 
  Excellent Average Poor 
 (Circle one number) 5 4 3 2 1 

 
18.  What do you like or dislike most about Williamston?       
Like: 1.__________________________________ 

 2.___________________________________  

 3.__________________________________ 

Dislike: 

            4.__________________________________ 

 5.__________________________________                       

6.___________________________________ 

 
 
19. Are you planning to visit Williamston in the future?         1 – Yes     2 - No 

 If Yes, what month(s) do you plan to visit?  (circle the number of each month mentioned) 
 

1 2 3 4 5 6 7 8 9 10 11 12 
Jan. Feb. Mar. Apr. May Jun. Jul. Aug. Sept. Oct. Nov. Dec. 

  
  

NOW, I’D LIKE TO ASK JUST SOME QUICK DEMOGRAHIC INFORMATION.  YOUR 
ANSWERS WILL BE TREATED AS CONFIDENTIAL. 
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20. Education?  (circle one) 
 

  1 – grade school 3 - high school graduate 5 - some college 7 - graduate school 

  2 – some high school 4 – technical school 6 – college degree  8 – other 
 
21. What is your age? ___________                          
  Are you? 1 – Male     2 – Female 
 
 
 
 
 
22. What is your occupation?  (circle one) 
 

1 - homemaker 6 – retired 11 – professional 16 - self employed 

2 – medical/health 7 – clerical 12 – educator 17 – government  

3- computer/technic 8 – arts/music 13 – military 18 – tradesman/machine oper.

4 - sales 9 – student 14 – service 19 – craftsperson 

5 - management 10 – laborer 15 – other (specify) _________________________________________
 
 
23.  Which category is closest to your total family income?  (circle one) 

1 - less than $20,000 3 - $40,000 - $59,999 5 – $80,000 - $99,999 

2 - $20,000 - $39,999 4 - $60,000 - $79,999 6 - $100,000+  
 

Thank You For Your Help! 
TO BE INCLUDED IN THE DRAWING FOR THE FREE WEEKEND for two IN WILLIAMSTON  PLEASE TELL 

ME. 
Name: Address: 
 
City: State: Zip Code:  Phone: 
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The Williamston Visitors Study 
Conducted at the 

Senator Bob Martin Eastern Agricultural Center 
(Selected Results) 

 
 
Conducted For: The Town of Williamston and The Senator Bob Martin 

Eastern Agricultural  
Center 

 
 
Conducted By:  North Carolina State University 
    Department of Parks, Recreation and Tourism 
Management 
    Ricky L. Hardy, M.S. 
    Larry D. Gustke, Ph.D. 
 
Purpose of the Study: To develop a better understanding of the visitors to 

the Senator Bob Martin Center adjacent to the Town 
of Williamston. 

 
1. Develop visitor profile. 
2. Identify the economic impact of the visitors. 

 
The Study:  The study consisted of visitor intercepts at the Senator Bob Martin 
Eastern Agricultural Center (SBMEAC) and additional mailed surveys to visitors 
from mailing lists gathered at the various events at the SBMEAC.   
 
Equestrian events are a significant contributor to the economic vitality of the state 
of North Carolina.  As a competitive recreational activity pursued by residents 
and visitors to the state, it contributes to the economic health of the state.   
 
During the fall of 2002, Tommy Robertson, the Mayor of Williamston, Brian 
Dygert, the General Manager of the SBMEAC, and Dr. Mike Davis, Vice 
Chancellor, North Carolina State University Extension and Engagement 
requested a study of the visitors to the town of Williamston at the SBMEAC.  
Response has been steady but low so far.  The respondents who have 
participated to date have been very cooperative and complete over ninety-five 
percent of the survey instrument. 
 
 
 
The initial results are presented in the pages that follow. 
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Trip Purpose 
 
When asked what the primary purpose of this trip was 98 respondents answered 
the following as the primary purpose: 
 

Business       17.35% 
Leisure         4.08% 
Vacation/Getaway        1.02% 
Specific event.       77.55% 
      100.00% 

 
Four people added additional information to the question of trip purpose.  One 
person (from Arizona) answered that they were visiting as part of a longer trip.  
On this particular trip they would be visiting New York, Pennsylvania and 
Missouri before heading back home. 
 
One person answered they were visiting friends and relatives as a part of this 
trip.  Two people responded with other as the trip purpose.  One was a vendor 
and the other a resident.  For this study only visitor information was utilized 
therefore the resident information was not included in this report. 
 
Almost 78% of the respondents answered they were visiting for a specific event, 
and we asked them to name the specific event.  All were visiting as a result of an 
equine event. 
 
  Horse Show/Horse Event/Arena     36.00% 

     Sunny Side Open          15.75% 
Blue Ridge Reining       14.63% 

  VQHA Gone South        10.00% 
  Carolina Classic          5.63% 
  Firecracker Jubilee Horse Show       5.63% 
  March Magic II          5.63% 

AQHA            2.25% 
  ASB Horse Show          1.12% 
  Qtr Horse Show          1.12% 
  Saddle bred Horse Show         1.12% 
  Business           1.12% 
          100.00% 
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Staying in Williamston 

 
When asked, “How many nights will you spend in Williamston,” the responses 
averaged 2.7 nights.  94.89% of the respondents stayed overnight.  The length of 
stay ranged from one to six nights. 66.66% of the respondents stayed overnight 
at a lodging property in Williamston.  
 
   Holiday Inn      54.84% 
   Fairfield Inn      17.74% 

Comfort Inn      12.90% 
   Hampton Inn       9.68% 
   Days Inn        4.84% 
        100.00% 
88.00% of the respondents who were not lodging in Williamston stated they were 
staying at the Senator Bob Martin Eastern Agricultural Center (SBMEAC) in 
either a camper, an RV or in their horse trailer.  Many of the horse trailers are 
extravagant enough that they include living quarters.   
 
One of the respondent’s was traveling back and forth from home.  One 
respondent was staying with their sister in Williamston and one respondent was 
staying at the Holiday Inn in Plymouth.  
 
 
Party Description and Base 

 
The average party size was 3.28 adults.  The parties that included children 
averaged 3.23 children.  Most home zip codes were in North Carolina and 
Virginia. 
 
   NC       62.25% 
   VA       30.61% 
   MD         2.04% 

PA         1.02% 
   SC         1.02% 
   GA         1.02% 
   FL         1.02% 
   AZ         1.02% 
        100.00% 
 
When asked whether the respondent was the primary planner for this trip, 69.9% 
stated yes they were the primary planner.  15.05% were the primary planner’s 
spouse, and 15.05% responded they were either family or friend to the primary 
planner.  93 individuals responded to this question. 
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Travel Choices 

 
When asked, “What made you choose Williamston for your 
vacation/getaway/trip,” the response break down was as follows: 
 

Horse Show/ Horse Event    83.33% 
SBMEAC/ Ag Center     13.10%   
Business         3.57% 

         100.00% 
 
The 98 respondents were asked whether they had ever traveled to Williamston 
before.  94.90% indicated that they had visited Williamston before this trip, and 
5.10% stated that this was their first trip to Williamston.  Furthermore, for those 
who said they had visited Williamston before stated they had visited an average 
of 9.30 times.   
 
We asked the respondents to list the months in which they had visited 
Williamston before this trip.  Below is the breakdown of the total responses. 
 
 

 Jan. Feb. Mar. Apr. May Jun. Jul. Aug. Sept. Oct. Nov. Dec. 
 6 17 28 31 44 26 27 20 24 8 6 6 

 

The above numbers represent raw numbers. 
 
Travel Information Search 

The respondents were asked where they found information in order to plan their 
trip to Williamston.  The 132 responses are broken down as follows: 
 

Already knew        32.57% 
Friend/Family        22.72% 
Horse Magazine*        11.36%  
SBMEAC web site       10.61% 
Convention Info          7.58% 
Other*           6.82% 
Williamston web site        3.79% 
Martin County Visitors Guide        3.03% 
Chamber of Commerce web site      0.76% 
NC Welcome Center (I-85)       0.76% 

          100.00% 
 
*Reiner was the top response, followed by Quarter Horse Journal for Horse 
Magazines.  The top “Other” response was Horse show info/flyers.   
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Trip Activities 
 
Using a list of possible activities, respondents were asked if anyone in their party 
would engage in or has engaged in a specific activity during their trip to 
Williamston.  The response break down was as follows: 
 

camping visit a museum visit Comm. College participate in a sports event 
 

13 
 

 
2 

 
4 

 
51 

biking visit an art gallery walking downtown attend a sports event 
 

1 
 

 
1 

 
7 

 
29 

business play golf attend a festival visit a historic site 
 

15 
 

 
5 

 
7 

 
5 

shopping meeting/seminar antique shopping attend a cultural event 
 

36 
 

 
2 

 
5 

 
2 

hiking visit library driving/sightseeing other 
 

2 
 

 
1 

 
12 

 
25 

 
The above numbers represent raw numbers.  A larger font represents the 
top three. 
 
 
 
The activities that were listed for “Other” for activities break down as follows: 
 
    Horse Show     84.00% 

    Work at Horse Show        4.00% 
    Concert &/or Auction        4.00% 

    Eat at Cobb’s      4.00% 
    Eat Out       4.00% 
        100.00% 
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Images of Williamston 

 
Respondents were asked, “When you think about Williamston, what words or 
images first come to mind?”  The top three are as follows: 
 
    1 -  SBMEAC/Ag Center 
 
    2 - Horses/Horse Shows 
 
    3 - Friendly People 
 
The respondents were asked what mode of transportation they used to travel to 
Williamston.”  65.62% of the respondents arrived by car.  25.00% stated they 
arrived by other means and almost all of these named truck and horse trailer 
were the means.  Finally, 9.38% said they arrived in an RV/camper.  Ninety-six 
respondents answered the question. 
 
 
Attractions and Events  

 
The following list of attractions and events offered in and around Williamston was 
given to the respondents with the following instructions:   
First, check (√) those that you visited & rate from 1 to 5, (1=poor, 3 is Average, & 5=excellent), 
Second, check (√) those you have heard of & didn’t visit, and then finally check those you have 
never heard of to date. 
 
The numbers below represent raw numbers except the rating column, 
which displays the mean. 
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Attractions 

(√) 
Visited 

 
(Rate 1 to 5) 

Rating 

(√) 
Heard of it, 
didn’t visit 

(√) 

Never 
heard of it 

Senator Bob Martin Eastern Agricultural 
Center 

 
94 

 
4.76 

 
1 

 
4 

Historic Downtown Williamston shops 
and restaurants 

 
18 

 
3.19 

 
20 

 
23 

Historic Downtown Williamston 
Residential District 

 
3 

 
2 

 
18 

 
30 

Moratoc Park  
2 

 
2.5 

 
12 

 
38 

Roanoke River Paddle Camping Trail  
0 

 
0 

 
12 

 
38 

Roanoke River Nat. Wildlife Refuge & 
Charles Kuralt Trail 

 
0 

 
0 

 
14 

 
36 

Farm Life Disc Golf  
0 

 
0 

 
8 

 
40 
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(√) 
Visited 

 
(Rate 1 to 5) 

Rating 

(√) 
Heard of it, 
didn’t visit 

(√) 

Never 
heard of it 

Events     
The Message of Easter Outdoor Drama 
(Spring)  

 
3 

 
5 

 
7 

 
42 

Mai Fest (Spring)  
1 

 
4 

 
3 

 
46 

Tobacco Market Opening (Summer)  
0 

 
0 

 
6 

 
44 

Alive After Five  
1 

 
5 

 
6 

 
43 

Martin County United Way Team Bass 
Fishing Tournament 

 
0 

 
0 

 
3 

 
46 

NC Country Stampede (Fall)  
3 

 
4.33 

 
12 

 
36 

Stampede in the Park Rodeo (Fall)  
6 

 
4.66 

 
11 

 
36 

Biggs House Sampler (December)  
1 

 
3 

 
2 

 
48 

Christmas Illumination (December)  
1 

 
4 

 
3 
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 (√) 
Visited 

 
(Rate 1 to 5) 

Rating 

(√) 
Heard of it, 
didn’t visit 

(√) 

Never 
heard of it 

Regional Attractions     
The Outer Banks  

36 
 

4.64 
 

20 
 

5 
NC Aquarium on Roanoke Island 
(Manteo) 

 
13 

 
4.6 

 
23 

 
21 

Wright Brothers Memorial (Kitty Hawk)  
26 

 
4.33 

 
26 

 
8 

Historic Albermarle Tour Route  
6 

 
4.25 

 
17 

 
23 

Hope Plantation (Windsor)  
1 

 
5 

 
17 

 
33 

Somerset Place (Creswell)  
3 

 
4.6 

 
13 

 
37 

Down East Motor Speedway 
(Robersonville) 

 
3 

 
5 

 
19 

 
31 

NC Eastern Environmental 4-H 
Education Ctr. (Columbia) 

 
1 

 
4 

 
9 

 
41 

The numbers above represent raw numbers except the rating column, 
which displays the mean. 
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Possible Future Attractions and Events 
 
The list below was given to the respondents.  They were asked, “Which of the 
following activities would you participate in if offered in or around Williamston?” 
  

antique trail farm tours biking/cycling tours 
 

11 
 

16 
 

3 
golf resort spring/summer 

festival 
river science and/or a 
river resource center 

 
4 

 
11 

 
5 

guided river tour crafts museum fine dining restaurant 
 

10 
 

8 
 

52 
regional fair outlet mall other:_______________ 

 
9 

 
33 

 
9 

The above numbers represent raw data.  A larger font represents the top 
three. 
 
The responses that were listed for “Other” activities break down further as 
follows: 
 
    Horse Shows    66.67% 

     Shopping         22.22% 
    Restaurants     11.11% 
        100.00% 
 
 

 66



 

Estimated Expenditures 

 
The respondents were asked to estimate how much they spent during their trip to 
Williamston? 
The cells do not add up to equal the total because not every respondent placed a 
figure in every cell. 
 

Lodging Shopping 
 

$214.43 
 

$115.81 

Food/Meals Transportation, Fuel, Airfare, etc. 

 
$132.97 

 
$72.10 

Attractions/Amusements TOTAL 
 

 
$244.75 

 

$503.91 
The above table represents means (averages) for expenditures.   
 
 

Rating Their Visit to Williamston 

 
The respondents were asked to rate their visit to Williamston.  They were given 
the following instructions: Overall, on a 5-point scale (where 5 is Excellent, 3 is Average, 
and 1 is Poor), how would you rate your visit to Williamston?  The responses gave 
Williamston an average rating of 4.07. 
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The respondents were then asked to list their top three likes and top three 
dislikes.  The following table represents the responses. 
 
 

Likes  n=96 Dislikes  n=87 
1 
 

1 
 

 
SBMEAC/Horse Facilities 

 
 

48.61% 

Not Enough Dining 
Choices/Restaurants Close Too 

Early 
 

64.62% 
2 2 

People 
 

11.11% 

Not Enough Lodging Choices 
 

12.31% 
3 3 

 
Clean/Pretty Place 

 
 

8.33% 

Not Enough Shopping Choices 
and Show Grounds Too 

Muddy/Needs Gravel 
 

7.69% 
 
 
 
Future Planned Trips to Williamston 

 
The respondents were asked whether they were planning to visit Williamston in 
the future.  Overwhelmingly, respondents (96.63%) stated they would return to 
Williamston at some date in the future.  Only 3.37% said they would not return to 
Williamston in the future. 
 
For those who responded “yes,” we asked in what month(s) they planned to visit 
in the future. 
 
 
 
 
The above numbers represent raw data. 
 

Jan. Feb. Mar. Apr. May Jun. Jul. Aug. Sept. Oct. Nov. Dec. 
3 18 16 17 26 32 32 19 25 7 5 3 
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Demographic Profile 

A demographic profile can be generated from the data below. 
 
Education:  
Most of the respondents (73.95%) had some college or beyond. 
 

grade school high school 
graduate 

some college graduate 
school 

 
1.04% 

 
11.46% 

 
28.12% 

 
14.58 

some high school technical school college degree other 
 

4.17% 
 

8.33% 
 

31.25% 
 

1.04% 
A larger font represents the top three. 
 

Age  n=91 

The average of the respondents was 41.31 years.  
 

Gender  n=88 

71.59% of those who responded were female and 28.41% of those who 
responded were male. 

Occupation  n=95 

 
homemaker retired professional self employed 

 
4.21% 

 
9.47% 

 
12.63% 

 
17.89% 

medical/health clerical educator government 
 

6.32% 
 

4.21% 
 

4.21% 
 

3.16% 
computer/tech

nical 
arts/music military tradesman/machine 

oper. 
 

1.05% 
 

0.00% 
 

0.00% 
 

1.05% 
sales student service craftsperson 

 
5.26% 

 
3.16% 

 
0.00% 

 
1.05% 

management laborer other 
(specify)  

 
8.42% 

 
1.05% 

 
16.84% 

A larger font represents the top three. 
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The responses that were listed as “Other” for occupation break down as follows: 
 
    Horse Trainer/Horse Related    57.16% 

     Computer Consultant       7.14% 
    Real-estate Broker        7.14% 
    Fabricator         7.14% 
    Hairstylist         7.14% 
    Bookkeeper         7.14% 
    Car Dealer         7.14% 
          100.00% 
 
 
Income n=86 
The respondents were asked which category was closest to their total family 
income.  The mean income was $73,952.78. 
 
 
less than $20,000 $40,000 - $59,999 $80,000 - $99,999 120,000 – 139,999 

 
2.33% 

 
24.42% 

 
15.12% 

 
9.30% 

$20,000 - $39,999 $60,000 - $79,999 $100,000 – 119,999 140,000 + 
 

6.98% 
 

18.60% 
 

10.47% 
 

12.79% 
A larger font represents the top three. 
 
 
 
 
The respondents were thanked for their help and reminded they had to give 
name and address info to be included for the drawing for the free weekend 

for two in Williamston. 
 
 
 
 
This is a preliminary report.  Further data gathering is taking place and further 
analysis, conclusions, and recommendations will be forthcoming.   
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